
January 17, 2012

Ms. Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th St. SW 
Washington, D.C. 20554

Via Electronic Filing

Re: MM Docket No. 00–168, Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest
Obligations

Dear Ms. Dortch:

Attached please find the signatures of nearly 20,000 people urging the Federal Communications Commission to require television broadcasters to
digitize their political files and make them available and easily accessible via the Internet.

Putting broadcasters’ political files online will enhance public understanding of the groups that purchase political advertising time, how much these
groups spend and which local communities they are targeting.

Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the news and information needs of the communities in which
they broadcast. The public has a right to know who is spending money to influence U.S. voters in 2012. In particular, the public deserves to know how
much money political campaigns spend on advertising at local TV stations and the names of those paying for these ads.

Respectfully submitted, 
______/s/__________

Libby Reinish 
Free Press 

Washington, D.C. 
(202) 265-1490

Cc: 
FCC Chairman Julius Genachowski 
FCC Commissioner Mignon Clyburn 
FCC Commissioner Robert M. McDowell

Nancy Hiestand, Davis, CA Don Miller, Newberg, OR David Wade, Portland, ME

Esther Garvett, miami, FL Deborah Allen, New York, NY Jared Laiti, Sacramento, CA

Tapio Talvitie, Moriarty, NM

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate, Florence, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tessa Simonds, Florence, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared Blake, Bothell, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryanne Ely, Lake Forest, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie R. Federoff, Lakewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Kelley, Foley, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Kwartler, Worcester, MA

We are being lied to - shadow entities buying airtime to push their agendas - the public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—David Longsmith, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Gebala, Mercer Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Merkle, Horseheads, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bosch, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Simons, New Windsor, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Blansett, Tuscaloosa, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Zabel, Oaklyn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Brake, Holland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Sutton, urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Wrinn, Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fern Gnesin, NYC, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Hooley, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther Shorr, Palmyra, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Dawson, Troy, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorna Brown, Manchester, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Gunther, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Runge, Plano, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Delfin, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason St Pierre, Casco, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Loewenstern, Hilltown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Camille Nerney, Long Lake, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Potts, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Brody, New York, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Gibbons, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Leuthold, Mishawaka, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hank Sitzman, Woodbury, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Chesrow, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Sanders, NORTHBROOK, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Turuc, Wonder Lake, IL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—art Almquist, TUCSON, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Ramos, East Greenwich, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Nezin, Jackson Hts., NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Schwab, Fort Thomas, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome J. Kirtsling, Menomonie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Duda, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim LaRegina, Westfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Stephens, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernadette Counts, Holliston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Remond, Holliston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory O'Connor, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mauldin, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Reid, Kanab, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Murray, Hatfield, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Voboril, Minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Matthews, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elly Conley, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Constable, Wisconsin Rapids, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Wildermann, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Stanley, Wilmington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Gummere, HENDERSONVILLE, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard L. Zweigenhaft, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Tomlinson, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Rogers, Athens, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vero Brentjens Brentjens, Edenton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Zwerman, East Meadow, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lainie Covington, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sten Westgard, Orange, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Toft, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Potts, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Ross, Chesterfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Clark, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Irving, Cape Elizabeth, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Biff Thiele, Glenview, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Kline, Americus, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Pappas, Saint Paul, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hank Bromley, Savannah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Inkster, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie V. Peterson, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Johnson, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe and Mary, ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Branan, Memphis, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Stampor, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Schaeffer, North Berwick, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert D'Alonzo, Rockford, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesley Brill, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L M Shoop, Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Jordan, Richmond, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Bade, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Kumbar, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Halcyon Blake, Bath, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Dempsey, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Neunuebel, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. John T. Turner, Ashland, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kieran Hetzler, Hilton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Rico, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Turay, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J . David Brewster, Winterville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hodge, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen Westhoven, Deerfield, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Matrullo, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald D Goff, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Anne Tuck, Bastrop, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cory Alperstein, PRinceton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew, Cleveland, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna M. Brannon, Bryan, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Swift, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Garber, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Levine, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Thorson, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Moore, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Burns, Amity, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corey E. Olsen, Delafield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Kurtz, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Barraza, Grand Prairie, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Romanco, Albion, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maurice Guertin, Magnolia, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Brown, Fircrest, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Schiffer, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Snyder, Salmon, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Jamison, Putney, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Domeraski, Hammondsport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Burns, Lompoc, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marita Bujold, st Paul, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn B. Lee, Florence, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Lambert, Henderson, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Pavlak, Oaks, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Thomas, Troy, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Krantz, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Stoddard, Urbana, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Bowers, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenton Rhoades, arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Lee, Pittsburg, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Higley, Amarillo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Slater, Skokie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Koelling, melbourne, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Dunn, Springville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Ikle, Alamosa, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hillel Weintraub, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Morrison, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Greenawalt, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Heller, Duluth, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudy Perpich, Hopkins, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James D Johnson, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Pickwick, Westborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Blaser, Lamar, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mikki Chalker, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Edwards, Marlborough, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hannah Bloch, Acton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Tollenaar, Marquette, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Davis, Gilbert, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herb Gerson, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Bivins, Casselberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William H. Papineau, Prescott Valley, AZ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Foss, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Gatson, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Duffy, Yonkers, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Almonte, Clinton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Jenkins, Oak Ridge, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Morrissey, Appleton, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hector Garcia, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Kendall Kiel, Rockford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Massey, Lewsiville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Smith, Carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronad J Richardson, Missouri Valley, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey Witlin, Lake worth, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Kelemen, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Whitten Jr, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Rogahn, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Clark, Florence, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marick Payton, Truth or Consequences, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Beaudoin, Vero Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Yamagata, Imperial Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kandyce Fisher, Northampton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Marie Aker, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justine Toms, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Lee, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abraham Schneider, Bronx, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adriana Di Cecco, Topsfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zeek Bower, Newburgh, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Dugan, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cary Lafaye, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Duetsch, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Power, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrin Drader, Cranston, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Cishecki, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mzd Brown, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom E King, Lexington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheare Bliss, Birmingham, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave McAllister, pinckney, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Grutman, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Schwartz, l, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Elias, Fox Point, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cummings, Hoffman Estates, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gaylord Oppegard, Hixton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Gregory, Voorhees, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Wales, Monticello, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Cetrone, LA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Hoffman, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Ghareeb, ada, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Walker, Kernersville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mallika Henry, Cambridge, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian McLAughlin, Erie, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Semler, Sharpsburg, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Pantoja, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Rudiger, Spooner, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Birdsong, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Flint, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Fisher, Flushing, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Grandoit, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glorie Johnston, Temple Terrace, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Smith, Bulan, KY

I am writing because it's important to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. Thank you for you time!
—Eric Massey, Glen Allen, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Estep, Fort Collins, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Patrick, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamie Morris, Tolleson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Moreno, Winfield, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Clement, Ethan, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Sverdlove, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Brown, NYC, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Novack, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith A. Faulkner, Mahwah, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen Freeland, Tuscaloosa, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Edwards, Wilkes-Barre, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hoyt, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dro Green, Lowell, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill McMahon, Watertown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Ramin, Oregon, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Sternberg, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Brill, Somerset, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Kelber, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Lawton, Sumerduck, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen O'Donnell, Phila, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Anderson, Marquette, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Bracher, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Smiler, Winston-Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Merriman, Cortland, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Rosen, NYC, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This is the very least they can do to advance democracy in America, that is if they are interested in advancing
democracy at all.
—Dan Freeman, Clinton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Lindsay, Livonia, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth White, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Caldwell, Wichita Falls, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tobin D. Jeffery, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Steinhoff, Austin, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ailsa Wu, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dolores Congdon, Maryknoll, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Boose, South Dennis, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Kodner, Hopkins, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—brenda Cummings, Closter, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Corley, Hulmeville, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacey Ewing, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan D Mclemore, Beaumont, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Goot, Wallingford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsey Densing, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Harley, Stamford, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Jiranek, Earlysville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Kurzweil, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tina Bertness, tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip A. Cherry, Mandeville, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—La'Chia Harrison, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Longbons, Battle Creek, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Branham, Phoenix, AZ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Gillis, Happy Valley, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Bowers, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Wolf, Broadway, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Kotula, scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray P. Denne, Pacific Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Irgang, Webster Groves, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Montgomery, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Renardson, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald S Ross, Waltham, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vern Heck, Guttenberg, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fariba Bat-haee, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hamm, LA, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bud Sanson, Lyman, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Biernot, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Kreil, Nazareth, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Barry, Ridgefield, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fareed Qureshi, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard L. Harrison, Belleville, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Pfafman, Truckee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared and Judy Jenkins, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Sanchez, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bragassa, Mechanicsville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Baker, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Peters, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armin Doneis Jr., Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Goldsmith, Woodstock, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Hedberg, Golden, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Newlin, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Butler, Henderson, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hall, clermont, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Murphy, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Webster, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Marchut, Carlisle, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Sweigart, Liberty Towhship, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Wilson, Spreckels, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Koob, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Walker, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Carey, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Dodd, Norcross, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Cooper, Jefferson City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alicia Askenase, Moorestown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Preusser, Lake Geneva, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Rosen, New City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Smith, Farmington, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Saunders, Blowing Rock, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norty kalishman, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melanie Grenier, Drexel Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Jacobson, Rockford, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Wilkins, Lake Mary, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Schilling, Citrus Heights, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Hutchinson, lapeer, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Reinhardt, Crestone, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kendra Wallace, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Mccarter, Hebron, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Seeger, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drae J Namaste-Rose, Westmont, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Sinclair-Hubbard, Birdsboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Florence Echtman, Wynnewood, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Willoughby, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Rehn, Queens, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Hathaway, Pico Rivera, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Milbourne, Swarthmore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Wellington, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Hertel, laurel park, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lani Payette, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Klausing, Nitro, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Anderson, Reedley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julius L Tancinco, cumberland, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hauser, Spring, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Greenberg, Mays Landing, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve vavagiakis, Blauvelt, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Smith, Salisbury, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Powell, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina Cappelletti, Canton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lipfert, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Mielke, Spring Hill, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Read, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George santoni, saratoga springs, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery J stackle, French Village, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Giannini, woodbury, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yeun Chou, Woodbury, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Kleven, hammond, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Glenn, Lakeland, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mona Gustafson Affinito, Chaska, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Schlinger, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Dudley, King of Prussia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neville Allum, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Poels, Wilkes Barre, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Watkins, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garnet Griffin, Jacksonville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ira Silver, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Chambers, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Millar, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Maki, 1, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Tarquinio, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Trout, Riverview, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Rosenthal, east meredith, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Barton, Bryn Mawr, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Sherer, Burlington, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toby Welles, Redding, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Rosas, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert E. Van Keuren Jr., Atlanta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Olson, Elbridge, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Honnen, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Hainkel, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David E. Franzone, Western Springs, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Badura, omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tadhg Dolan, DARIEN, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Smith Jr, New Bern, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryce Batchman, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Sweeney, Cold Spring, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhoda Schermer, Ridgewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Olshin, Emmaus, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Johnson, Rowland, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pittenger, Whiting, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robyn Arena, Billerica, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Kilgore, Hereford, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I vote & I want to know!!! I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Douglas Kister, Hatboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kahle, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janis Putelis Jr., Kazoo, MI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mardi Hanson, Higganum, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Williams, Lakeland, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ca Ra, River Edge, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Shoffner, Calhoun, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bart Robello, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annie Laurie, dracut, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Nehring, Chamberlain, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Roth, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Sholtz, Elizabeth, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Miller, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ziva Borlja, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Stevens, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Struzynski, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Greenwalt, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Martin, Berea, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerson Lesser, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Ockerman, Lake Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Britton Saunders, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Hanson, ellenwood, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Anderson, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Grillo, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Barnes, Gray, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Jones, Pittsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Colton, Hamden, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine M. Roane, Springfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Cole, Gloucester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Wootan, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick McFarland, Ellsworth, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Abram Dumas, Somersworth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Curry, PINEBLUFF, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Priven, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Wilson, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Whitehouse, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Salvatore Pugliese, Kingston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrel W. Bruck Jr., Bourbonnais, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Nappier, St. Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kieran Mullins, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Reed, Eau Claire, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin H Morse, Longboat Key, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Waers, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Chandler, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corey Anderson, Big Lake, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julius Luck, Southwest Harbor, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanner Mckenney, LaVale, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Milligan, Camden, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared and Judy Jenkins, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Keeley, Charlestown, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Tarik Najeddine, Astoria, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Schaef, Meadville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carroll Melkovitz, Ennis, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David English, Tillamook, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Moser, N. Hatfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Horvath, Crawfordville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carson Lynch, Portland, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Grace, city, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Horowitz, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey J. Lippman, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mason Wheeler, Lynnwood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Hendel, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Holstein, Ashland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Pasell, Hoffman Estates, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Fickeisen, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Peter, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Fultz, Plant City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren D, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gillian Cornelius, Studio City, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Raymond, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LaShawnda Crowe Storm, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Webster, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Meidinger, Northglenn, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lessye Joy DeMoss, San Marcos, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valli Salvo, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adria Chilcote, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Partho Ghosh, troy, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garry Gentry, Tifton, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Sottosanti, Pickerington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Rentz, Beaufort, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Frederick, Sanibel, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Craig, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Langford, stone Mountain, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrence E. Murphy, HAMDEN, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Rubino, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Krausova, Berkley, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Leach, Cleveland, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Winston, Talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Jambois, La Crosse, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Vandenberg, Freedom, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Bragin, Coconut Creek, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Sonnek, Gibbon, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry McGuinn, Alpharetta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noelle Jaddaoui, Wheeling, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John G. Howard, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronda Bergman, Manchester, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Cranford, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Seltsam, Augusta, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray O'Dell, Hanford, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Fineran, Flourtown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Eldredge, Townshend, VT

Voters have a right to know who is spending millions of dollars in campaign ads to influence their votes!
—Jonathan Tong, Kenmore, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A S. Evans, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katrina Gergely, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cornell, Norwich, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Collier, mishawaka, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Hunziker, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Filipek, Hartland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Lowery, Mentone, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Stratton, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Gildrien, Middlebury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Hollowell, Columbus, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Maizel, Red Bank, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary McCoy, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Marchioli, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Straka, Wappingers Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Brooks, Manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Bracken, Bartlett, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Clemons, Glen Allen, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff McDermott, raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Crews, Oceanside, CA

I believe we really need to know who is spending money to influence U.S. voters in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Anonymity is fine when confidential information is involved; it is not when our political futures are at stake. I ask
you to support these changes. Thank you.
—Marc Hanlan, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Pettibone, Collegedale, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John and Evelyn Gaspar, Lancaster, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jann Thomas, Newburgh, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Robbins, Willowbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Rang, New Richmond, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesa Plunkett, Salem, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—V Reinhart, Dewey, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Blomquist, W. Melbourne, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Cavell, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Lichtenbert, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Sage, Irving, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Weber, Wausau, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Calkin, Ponca City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William R. Hamilton, Dixon, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Fogg, Ridgefield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Auger-Richard, Cape Neddick, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claire Loe, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Lee, Wappingers Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Schneider, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Reiner, Santa Cruz, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Priest, LEWISVILLE, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dexter Bellows, Hancock, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick McCord, Westport, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Yonek, Elizabeth, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adero Miwo, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Girton, GRANGER, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Levey, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zak Eagle, Stamford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Miller, bonifay, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LD Hieber Jr., Chelsea, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Dartt, Montville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Holwnad, Reading, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Wilkins, CAPE ELIZABETH, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Stordalen, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremiah Palmer, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Higginbotham, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Forde, Franklin Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence C. Cooper, Champaign, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Innocenti, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Lopez, Ambler, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Staufer, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raul Aristy, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ardith & Bill Keck, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Smith, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Stephenson, Arnold, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Benson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neal Marsh, Fishkill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Laidlaw, WHATELY, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—I Reinumagi, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren R. Keller, Clearwater, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Avi Glickstein, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Long, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Provancher, Portage, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald G. Rogers, San Gabriel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Nakazawa, Berea, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Nelson, Nyack, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Williams, FRANKLIN, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guillermo Cancio, hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Krohn, Excelsior, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Braun, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—Linda Eatenson, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia, madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Day, Grand Rapids, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Hala, Plymouth, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Alvarez, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vickie Wright, roseville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Bruce, Intervale, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Manata, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy HUmphrey, Wichita Falls, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Shaub, Ewing, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Rackham, long branch, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Greene, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Gannon, Palmyra, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul H. Love, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stewart Dean, Kingston, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Flagstad, Hendersonville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Kennison, St. Charles, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Martin, Berkeley Heights, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pelauria Abbott, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
LET THE SUNSHINE IN !
—Vic Anderson, Eagle lake, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Martinez, Littleton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Pollens, Rye Brook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Harmon, Greenwood, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Manzano, South Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Capko, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerald Friedman, Novi, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shari E Bruun, Camas, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Conner, Mankato, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Santiago Muñoz Sebastián, charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Usellis-Mackay, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tremain, Roosevelt, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Chafin, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Belisle, Chaplin, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Crosby, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Patterson, New Oxford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Hvizda, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Murphy, Ormond Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonya Charles, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Belmont, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Artemieff, Harvard, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Grey, Woodbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Morse, Bagdad, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross Dudley, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Perkins, Owenton, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashton Mackenzie, Maple Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce C Wille, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Dowd, Pittsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashley Anderson, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Ballou, Belmont, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George P. Post, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R. Peeples, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Sidles, Weare, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Townsend, Fountain Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Lazenby, Vidor, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan E Zimmer, Leland, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert K Adams, seneca, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Ottenstroer, Longs, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert J Paolino, New London, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Wyman, Chichester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Butrym, Howell, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Richards, Greenfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Maceira, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Vander Meer, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Firmani, Wilmington, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frankie Petitclerc, Freeland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Sullivan, QUINCY, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Chu, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monte Barry, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John J Nunes, Milton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Starkey, South Weymouth, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Madeline Shaw, slate hill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean White, baton rouge, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Brodt, Plantation, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ate Atema, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy William Loyer, Fishers, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Hunt, Mpls, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Martin, phila, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis W Hutter, Whitefield, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Greenspan, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
i agree.
—Yannis Banuls, Berlin, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Stone, Rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Lippert, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerard Hurley, Tivoli, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Burge, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Cucuzza, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Aumann, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Walls, janesville, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard White, Kernersville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Thompson, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Rasmussen, Crystal, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas H Dukes, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grant canary, West Linn, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Adams, Pittsboro, NC
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Full disclosure is critical in making any decision, so you can imagine how imperative it is that we have exactly that
when we go to the voting booth in November and prior. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Tim Keenan, Steamboat Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne Ochis, kure beach, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Stephenson, Fridley, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Hawkins, Lathrup Village, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Magesh Jayapandian, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerard Zarella, Brookfield, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Jagiello, bloomingdale, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cassidy, Harrison, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Ferrante, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Gehman, REDDING, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Daly, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa E Davis, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Hildebrand, north branch, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Michael Bridges, Springfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Cantrell, Glendora, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Hayenga, Stewartville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bev Actis, Mount Vernon, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia J. Hall, Beaverton, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary J. Cray, Riverside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara E. Keyes, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Zippert, Eutaw, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arin Tegtman, Greeley, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Tafanelli, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Furlong, Strasburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Ivy Minely, Hopewell, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Stanley, city, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Harris, Pinetop, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryon Hills, grand forks, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Prefontaine, Southborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom G Booker, Sullivan, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Speaks, Pueblo, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Gussman, Southampton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Westlund, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug de Boer, bolingbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We need to expose these big wallets and the crooks that work for them.
—Carlitos Mor, Jersey city, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon A Warren, Chandler, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Tallini, MURRELLS INLET, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John C Goodman, Belmont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen P Grandmaison, Saint Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Glenn, Lakeland, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lacey kammerer, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Austad, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ami Lynch, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Harris, Newport, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbie Greenhut, PORT ST. LUCIE, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Perkins, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Brazeau, Dripping Springs, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walker, Dayton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Spindel, Clifton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachelle Morgan, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Lies, Duxbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald E Stevens, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlene Hickory, lake bluff, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Goggin, Hattiesburg, MS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Daguanno, Grosse Pointe Farms, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jodie Seaborn, Menomonie, WI

This election year is starting off as a joke. And a dangerous one at that. Anonymous ads? Please! We need to know
who pays for these ads so we can vote in a true Democracy. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Tina Arnold, Laguna Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hofmann, Wauwatosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Lee Cleven, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Cramer, Fayetteville, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffery Greenfeld, Saint Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Baldwin, Budget/Economy, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Monks, Lyndhurst, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Abel, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amir Haji-Akbari, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Carlson, Maple Grove, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. and David Wiebe, Kearney, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Cook, Waterloo, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Heyer, KC, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Aughbaugh, Summit City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilson Saavedra, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John and Barbara Freund, Fairfield, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bradley Watkins, Williamston, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise B. Charno, Webster, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Howes, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Doty, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Zervoudakes, Henderson, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Anderson, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome B. Dubis, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audrey C Bailey, Chesapeake, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Gerard Smith, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barb Ryan, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Sahagian-Allsopp, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Keegan, Boonton, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Strong, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lola Miller, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Selma Schneider, Casper, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
If they feel they're not doing anything wrong then disclosure should be no problem.
—Pat Brown, West Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012 and beyond. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Blankenbaker, Harvard, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Wegener, Staten Island, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Bramlet, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Blouin, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Mezynski, Pittsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Konstantin Goranovic, Stoneham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Small, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Beaudett, Loveland, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Grundy, Springfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilee Bell, Rockport, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Facknitz, Harrisonburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew T. Mitchell, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Jones, Iota, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Jeltema, Plano, TX
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THIS IS REALLY CRITICAL!! DAVE The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—David Scherer, Wmbg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Englebretsen, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Lipton, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Lanneau, Seminole, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Joblon, catasauqua, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Pruner, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Mantas, Twp. of washington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Miller, cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Spurr, littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Ferris, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Lorie', Doylestown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Concord, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Halpern, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan May, Magnolia, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Blasius, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Margolin, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Cox, Hamilton Square, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hooper, Bolivar, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earll Nikkel, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Rittenhouse, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Jeason, Pflugerville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Mansfield Bouvier, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Fox, Franklin Park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Dunn, Lambertville, NJ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry J Posnanski Jr, Bayport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Pesavento, Golden Valley, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucie McKee, Bennington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Humphrey, Skokie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen L. Bledsoe, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A T Smith Jr MD, Pgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Fuller, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Gordon, Morrisville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Burns, Buda, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Letitia Mooney, Louisville, KY

We have paid for your airwaves with our tax dollars. I want to know where my money is going. The public needs
to know who is spending money to influence U.S. voters in 2012. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Faith Franck, las vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara J Spiegelberg, Pequea, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. The source of political
information is often more important than the message itself. Think of Hitler, Stalin, Joe McCarthy and other liars
that used proxies to tell lies. I want information about how much money political campaigns spend on advertising at
my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Greg Koshak, city, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Cagle, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Foster, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Barbell, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Bertz, Mechanicsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Warren, High Point, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Woolery, La Jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Hansen, Boonville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Salvatore J. Cento, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete keenan, Selbyville, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Morris, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Eveland, Largo, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Peters, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance M Rodman, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Walloch, West Allis, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Bischel, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Roy, Burlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Bartel, sandy, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Burt, Draper, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryanne Preli, Windsor Locks, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Wainman, ellisville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Ryan, Coconut Grove, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Kantola, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyndon Colvin, Evansville, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Greenfeld, Saint Petersburg, FL

I am an Iowan who has seen -- literally -- hundreds of ads these past few months. DO THIS! DIsclosure is the
BARE MINIMUM of what we should be doing in response to the CU decision! The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Robert Stone, West Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Barber, northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Cohen, Newtonville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. kathryn j. Henderson, Cold Brook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vivian Johnston, Oakville, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Carroll, hubbell, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugenia H Burke, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul S. Stetzer, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oliver Yourke, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Mayer, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—June E.Knipper, Fort Myers, FL
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I am one of many, a majority indeed, & we voters need to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Hazel Dawkins, Greenfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Sincerely, David Lott
—David Lott, Newtown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Swearingen, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Davis, Douglasville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine MeyerLee, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Phillips, Richmond, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Dechter, Coral Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They must start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Sullivan, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles McCall, West Bend, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Atkins, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Christian McNeal, WEST JORDAN, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trent Hamann, Hicksville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite Baumer, Woodbury, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Carino, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Markley, ronks, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Banks, bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Lankston, Gouldsboro, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Plazak, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evie Shockley, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Libby Parker, Rockford, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Demarais, Granbury, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Lauten, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Lawlor, Winthrop, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Ginsparg Jones, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Boghosian, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Rottmayer, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur and Lois Finstein, Framingham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Adams, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederik Norberg, Iowa City, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Caruso, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee White, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashton Chambers, Inwood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isabelle Ganz, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbi Brude, Plymouth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Horvath, Kings Park, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. We also have a right to know
this information. FCC needs to stand up for the public it is serving. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Patricia A Grames, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—PF Almeida, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Ferrucci, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Rundell, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Heinrich, Pompano Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Gore, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tina Ann Adiska, naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore A Romanosky, N. Kingstown, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Weaver, Jasper, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Campbell, Findlay, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Marsolais, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Welsh, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Summers, Wolfeboro, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raffi Boyadjian, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Harman, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Eden, malabar, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Crockett, Cranston, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Williams, Chapel Hill, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol A. Niemi, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Chris Kelly, Flagstaff AZ., AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen hartman, Ponte vedra beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Williams, Harlingen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Klemme, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Smith, kansas city, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles E Wegrzyn, West Newbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Haywood-Gonzalez, Southport, NC

In his final speech to Congress, president Dwight D. Eisenhower warned that vast sums of money from the
military/industrial complex threatened our democracy. I believe he was right. And nowhere is this threat more
evident than in campaign spending. We now face a situation where unidentified Super PACs can spend unlimited
amounts of money to support a candidate. The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. It's important to me to know what their agenda is and which
elected officials they're trying to influence with their lavish spending. And I want broadcasters to make this
information available online where everybody can easily find it. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Chris Finnie, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norine Duncan, Pawtucket, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Cadot, Roque Bluffs, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hardyman, Londonderry, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Federspiel, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Will Gibson, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. And I want
them to go past shell companies to the real contributors. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Mark Gorman, Malden, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Ohlheiser, Hotchkiss, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Morgan Stead, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Dorholt, St. Cloud, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Pruitt, city, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bess Katerinsky, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Jones, Wilmette, IL

The influx of vast amounts of money into political campaigns is disturbing. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Carol W Faris, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Ghormley, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Faucette, Lawrence, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Keyes, Oxford, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andreas Enderlein, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith vonBorstel, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Goldberg, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Stanko, Dublin, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucinda Holt, Highland Park, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Hummel, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Scheuering, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin Asker, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. Citizens deserve information
about how much money political campaigns spend on advertising at their local stations. They deserve to know who
is paying for these ads. Accordingly, the FCC should take steps to require broadcasters and cable networks to make
this information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves,
and they make ever-larger piles of money thanks to our advertising-driven election system; in exchange, they ought
to also serve the interests of the communities in which they broadcast. They can start by putting their political files
online, and by fully disclosing the names of both the front groups that place political ads and the financial interests
that bankroll these commercials.
—John Walchak, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Johnson, New Glarus, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Jacobsen, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mircea Pigli, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bil Click, oviedo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Nick, Kintnersville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxine Koenigsberg, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Honora Kraemer, Mazomanie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Butch Biendara, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Alsip, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Smith, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Coyle, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ashlock, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Pinkston, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Holmes, Deep River, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Wildin, Pearland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Giancarlo Moneti, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Whiteknact, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Dittmar, walkerton, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Gliva, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Lanier, Concord, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Pyle, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Wingate, Lexington, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aleksei Saenko, Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Barrigar, Elizabethton, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marco Pardi, Lawrenceville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarence Loomis, Rio Rancho,, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Barnett, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Baker, lynn, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cam Krosnoff, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—Andrea Saunders, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Baldauf, Barnhart, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Abner, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Hurliman, Houston, TX

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Miller, Ft. Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David W Gore, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—TJ Cawley, Morrisville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Coguill, Butte, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Wasson, Truckee, CA

WHAT DO THEY HAVE TO HIDE? The public needs to know who is spending money to influence U.S. voters
in 2012. THE 2 OF US want information about how much money political campaigns spend on advertising at
OUR local stations. WE want to know who is paying for these ads. And WE want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials. IF THEY HAVE NOTHING TO HIDE, WHY
WOULD THEY HIDE IT.
—J W. andd MaryLee Milton, Urbana, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorian Hanzich, Trabuco Canyon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel R valley, Cadillac, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Caliendo Jr., Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Therese Moeller, Wausau, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Len & Eleanor Spano, Phoenix, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed McNamee, Fruitland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Frank Phillips, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Rutkowski, Topeka, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarke Olsen, spencertown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ismet Kipchak, Long Island City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Fabris, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Harrison, Upper Darby, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrell H Leacock, Columbus, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Goldsmith, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Waitkus, laramie, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Luongo, rochester hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ezerman, St George, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Nash, Newton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fredrick Lonberg-holm, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Stephanie Foizen, Telford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Ahearn, King of Prussia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Olson, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Maness, Jemez Springs, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Woods, Ocala, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hazel Shore, Cathedral City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Chapman, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Glidewell, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—elyse Garling, sunnyside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Duggan, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Henry, Manteca, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy Irving, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Goodman, East Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Foster, Canandaigua, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sondra Nelson Crosier, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Greenslit, Northfield Falls, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrian Demers, worcester, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Dueck, St. Louis Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kerry McNeil, Panama City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy, lyndhurst, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Janecki, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Kennedy, Berwyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Penny Hammack, Hurst, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Noonen, overland park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Yost, Elkhart, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—V Miller, pompano beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary OBrien, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Republicans defend big secret monies from regulation but forget that their hero Theodore Roosevelt led the fight to
control huge corporate monopolies. The Republican party needs to find another label if they are going to fight the
legacy of Roosevelt and Lincoln. Thanks for remembering your constituents by demanding financial accountability
and transparency to preserve the public Trust. Thank you for your honesty.
—Holly Berkowitz, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia and Robert W. C. Gilbert, Cromwell, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Hegstrand, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jer Brand, Moore, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beatrice Wayne, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeri Pollock-Leite, ALTADENA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin McNicholas, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Durkin, Fairfield, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Redwood, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannine Yates, West Seneca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Battalen, westminster, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Reynolds, W. SIMSBURY, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Taylor, Lewisville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Hunter, Jackson Heights, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Sommars, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Miller, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Post, Brighton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Allen, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Taylor, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julianne Craig, St. Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Greenwell, Saratoga Springs, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Walworth, Lewiston, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jayson Miller, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Aceto, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Francisco, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Rocklin, Melrose, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Osborn, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Schneider, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Volungis, Holladay, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Grossack, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Reynolds, santa fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Hobson, Salina, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbie Flowers, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JG Baquero, SHORELINE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Gahres, Cleona, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Anuci, White Cloud, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harlan Hill, Sterling, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ira E Schwartz, El Prado, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard McCue, Spartanburg, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clayton M Creekmore, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Stroud, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Hatfield, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susal Stebbins Collins, East Dummerston, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Snyder, Davis, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Meeks, Bailey, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Marlowe, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan T. Walters, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob mrtcalf, Woodside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Hebb, Post Mills, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Curry, South Bristol, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Francis Winn, cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael McIrvin, Cheyenne, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Maxwell, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene E. Gossett, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Schneider, gladwyne, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerard Sherohman, Columbia Heights, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Heath, Natrona Heights, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne PAvlic, Northville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Singer, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Leonard, Freeville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Bruzan, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Stone, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Tucci, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Brooks, Danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia M Smith, Sunrise, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—sharon Gillespie, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Curzon, Buena Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Campbell, Newton Highlands, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Robinson, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamara Vannoy, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Adler, Manitou Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Ann Jones, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mina Johnson, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hugh Birdsall, Clinton, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Pryer, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Dean, Suttons Bay, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seisei Tatebe-Goddu, Norton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Delaney, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Renfrow, TOLEDO, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kecia Lifton, Sherborn, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Bain, Missoula, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Dier, Santa Rosa Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Halsey, Lyons, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy J Maxwell, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Barcelo, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Stoler, Stamford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Forrest Palmer, Stone Mountain, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Smith, new london, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Rush, Cumming, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory David, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Stricklin, Smyrna, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Otterbein, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Stottlemyer, Arden Hills, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Allen, Savannah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary C. Fray, greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Jackson, Billings, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Schonewolf, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Jane Goss, Ewing, IL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Grace, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Zerefos, Warren, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beatrice Luchin, houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudy Carbajal, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mikael Spade, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Walsh, Belchertown, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harlan Helms, Havana, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Little, East Haddam, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Jay, North Palm Beach, FL

The single most important question facing humanity is "Where do we get our information?" The public needs to
know who is spending money to influence U.S. voters in 2012. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Marc A Bouchie, Battle Creek, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Silvers, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Morgen DeMann, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Janet Hunter, Spencer, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Kensicki, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miles Phillips, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Raskin, Pahrump, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Kennedy, Healdsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Dewell, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy C. Johnson, Redford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Wood, Kent, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Tripician, Roosevelt Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Barstow, New Providence, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lopato, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Somerville, ORO VALLEY, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Morris, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Rev Carol Campbell, Lexington, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Catt, Mablethorpe, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms Lynn Russ, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—BJ Andrus, Covington, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Urban, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Olsen, Rockport, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanna Sommerfeld, Colgate, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Wells, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Dobrowolski, Fair Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew K, prairie village, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Christine Erikson, Rocklin, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marthe Keller, NEW YORK, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Schultz, Divide, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryann Brown, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lee, Leander, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seymour Parter, MADISON, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard W. Stone, San Gabriel, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Lozier, Scandinavia, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Peterson, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available where it can be easily accessed, both online and in
print. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Secrecy is not in the public's best interests.
—Ed Saugstad, Sinks Grove, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel Ramey, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Beal, Laredo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Shapiro, Fort Lee, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Kubiak, Stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Carl Davies, Slatington, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Crooke, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Messing, Manchester, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Enid Rosenblatt, Moorestown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilou Turrentine, Bozeman, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Cagan, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Wood, Burdett, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucille Maese, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Ulrich, south bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Gwin, mesa, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wooldridge, Fort Walton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Livingston, Webster Groves, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Austin Doyle, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyson Harper, Rockaway, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Or better yet lets start charging for the use of our airwaves, this could go along way in lowering taxes and our
national debt.
—Linda Purtteman, Arlington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Staby, Aliquippa, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David I. Laski, Port Monmouth, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Roettinger, Monument, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neena Sessa, South San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanford Bernard Myers, Kennesaw, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cassandra Leuthold, Mishawaka, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Scantlin, Wichita, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Grubler, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J C Saunders, Bala Cynwyd, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Barish, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joey Hulsey, Castlewood, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack M Davis, Other-not listed, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonny L. Graham, Kent, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patsy Auiler, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Kusiak, CHICAGO, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Ivey, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Eberiel, Chelmsford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Minneman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Is honesty in their advertisements too much to ask for all the freedoms they enjoy? Transparency in advertising is
long overdue. Fix it, please!
—7226 Forrester Lane, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michela Verani, Londonderry, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenna Segal, decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana H. Young, Old Lyme, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Stickney, Lewiston, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Smith, Mims, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Ledden, Mount Aukum, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denis J. Chagnon, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara MacDonald, Zelienople, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Robinson, Westwood, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Hill, Bayonne, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fannie LeFlore, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Barnes, Morgantown, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Besetzny, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Shirk, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Jongsma, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Schafer, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellin Baskin, W. Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Ayre, Presque Isle, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Boyd, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Singleton, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Harvey, DeBary, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Pavloff, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Dwyer, Kennett Square, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Hopkins, Columbia Heights, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol R. Morrison, E. Dummerston, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cooke, Terrell, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Davis, columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Monefeldt, Surprise, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Walker, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Siegel, Plainsboro, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Miller, Borden, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca, Cape Coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Kaur, Safford, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Wentzel, Ann Arbor, MI

WE NEED MORE TRANSPARENCY AND ACCOUNTABILITY!! The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Deb Scott, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Nelson, La Salle, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Peterson, Englewood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronen Yudzinsky, Lowell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Licht, Northbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Bormes, city, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou LaRocca, Concord, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Morrison, Pecos, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jarrett Graf, Kenosha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Webster, Oxford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Mineck, Vinton, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Clark, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marty Erhart, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Longino, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Kaplan, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Gurley, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Backstrom, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jayson Rolnick, Ferndale, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Shelton, grottoes, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Shelton, grottoes, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Holtz, Gahanna, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Sheldon, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Lowe, Omaha, NE

The public must know who is spending money to influence U.S. voters in 2012. Information about how much
money political campaigns spend on advertising at my local stations and who is paying for ads is important in a
democracy. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of
the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Ellen Peskin, Broomall, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Krakower, Greenfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Cahill Watson, East Bridgewater, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Atzmon, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Drumright, Murfreesboro, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cyndi Mears, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Williams, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Chavez, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Rosin, marina del Rey, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Richter, greenwich, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Leet, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trent Block, Incline Village, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Nash, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Farekian, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Ford, Loganville, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roseann Hiebert, Bayonne, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Mello II, Swansea, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Hylton, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Dowling, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Little, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Peter Belmont, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Ambrose, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Evans, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janine Sopp, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda Alfred, Montrose, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Dubeck, Utica, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth C Segal, Tarrytown, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peg Parham, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwain Jones, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Johnson, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Wynn, Media, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Sirotek, Ouray, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Madaras, Ann Arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Hausback, Lewisville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Hudson, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tristram Draper, Raymond, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashfaq Syed Mehdi, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Darby, akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J. Littelmann, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Molway, laurel springs, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lani Smiley, Walla Walla, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Funk, Acton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Lewis, Charleston, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gilgosch, St Michael, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Formo, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Schmidt, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Terhune, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dmitriy Sonkin, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E O'Kiersey, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Carwyr, Tuscaloosa, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Ernst, Highland Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Stancil, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ada C. Bello, PHILADELPHIA, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Warner, Bigelow, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Mendelsohn, Norfolk, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda cross, Lake Oswego, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Gonzalez, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Ludvik, Ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Childs, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Snyder, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Szper, Random Lake, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur L. Friedman, Rego Park, NY

When I was a broadcasting major in college, I learned much about the public airwaves. Back then we had the
Fairness Doctrine, and the FCC understood that the airwaves belonged to all of us, not just to those who can use
them to turn a profit. Now there's a new concern, thanks to the Citizens United decision. The public needs to know
who is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey J. Mariotte, Douglas, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue A Moon, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allyson Frink, Cooksville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melinda Barr, CINCINNATI, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Doherty, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Arbor, Pleasant Ridge, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Marchione, welaka, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mona Perrotti, Clinton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Cuadros, xenia, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Mayes, bryan, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth L. Roberts, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irina Dobrina, Andover, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter J. Kelly IV, Keene, VA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E Lloyd, Hoffman Estates, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Louis, Corpus Christi, TX

The public needs to know who is spending money to influence U.S. voters in 2012. Please act now to restore
transparency to politics which is essential to a true democratic process. All Americans want what I want. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Nancy Givens, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent Minault, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti Blevins, Phillips, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Jacobs, city, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Sgroi, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shel Anderson, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Powers, Wilton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mollie Schierman, Robbinsdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Gould, Elgin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Fernandez, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Harris, Peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Eglinton, Bloomfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trey Lessard, Cedar Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Solomon, Dunedin, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip D. Matthews, Noble, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Steinhauer, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blair Sandler, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Bradshaw, Cantonment, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Ruiz, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John DeHority, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark O'Callaghan, Knoxville,, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toni Reading, Sultan, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn O'Hagan, Roseville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard W Woo, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Girard, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Hollingsworth, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marya Afzal, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Metz, Waterford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Boudreaux, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leanne Iscaro, WHEAT RIDGE, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Sering, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doyle Jones, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gudelanis, Wilton Manors, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gladys Farekian, Redondo Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sybelle Timberlake, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Bowman, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Landis, Stow, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Knight, Bogata, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Corey, Kennebunk, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Martin, Shelburne, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John P. Lynch, Lincoln, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Lowe, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlo G. de la Rosa, Brooklyn, NY

Sunlight is the best antiseptic. When there are opinion ads and programs, the public needs to know who is spending
money to influence U.S. voters in 2012. I am entitled to information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials. This information is essential to the proper
working of democracy.
—Clara Jellinek, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geraldine Mongold, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Koch, cincinnati, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Vila, Greendale, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Shook, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Ziska-Marchand, Pacific Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Babetski, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Mullen, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Erickson, Worcester, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A George Mertz, Piermont, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lon Luchnick, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelley Moses, Oriskany Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A Jacques, Beverly, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony A Capobianco, Bethel Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Howard, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Breaux, Saratoga Springs, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Otto, Kennesaw, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Field, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dameon Torrey, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isobel Lowther, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric McManus, Charlotte, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Clausen, Holbrook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caitlin Wright, Scotch Plains, NJ

American citizens need to know who is spending money to influence voters in 2012. We don't even know if U.S.
entities are paying for these campaign ads! I want information about how much money political campaigns spend
on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make
this information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Judith Eda, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxwell Morrongiello, Franklin, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hunt, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Cooke, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Morrison, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherice Shiner, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Stout, Eureka, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benobra Carr, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hudson, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Nesline, Dover, DE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent Besinque, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fidencio Campos, Sterling, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Wilson, Forked River, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jud Meaders, Canton, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Pekrul, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Farrell, Charlottesville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr Mike Cox, Silver City, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry L Warkentine, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Viguers, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Dennen, Mount Laurel, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. and Cregg McCullin, West Monroe, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Stone, Bethlehem, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Fraidowitz, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Basker, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Phelan, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Parrish, Trussville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Etscovitz, Kittery, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cera, Wauwatosa, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelley C Johnson, Hampden, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Kirtz, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Bellis, Miami`, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alene Cohen, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. The Revs. Nancy Alex and Nagy, Borrego Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Bengel, Raleigh, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi Ward, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Scheinberg, AUSTIN, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randol Batson, Sun City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Boeheim, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Spruit, Otsego, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John L. Erlich, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Morrison, Hartley, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Eagan, Lambertville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathe Giffuni, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginny Yarnell, Lincolnville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lewis Edwards, Huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Falko, Plymouth, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Alcala, Colroado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Romm, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maia Peter, quincy, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Bowerman, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Roberts, Spearfish, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Ammerman, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Russo, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Foote, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Boyte, Roseville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamylle Greinke, Peconic, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hughes, Antioch, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Chambers, Nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Foster, Delmar, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith McMaugh, Cranston, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Anderson, Sterling Heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Vallario, vernon, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Peterman, Chambersburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Lombardo, Newbury Park, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Hoskins, Hamilton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Winn, Poughkeepsie, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jorge Gonzalez, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Genie Borrelli, Assaria, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel F Shearer, Halifax, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen W Stevens, Las Cruces, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads--who has the time, and money and will to influence, for good or ill, our elections. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Jerome Carpenter, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dziodzio, Limerick, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Morand, Sharonville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Scott Duncanson, Westerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Sherman, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Bell, Nantes,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Holtzman, Melville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Moser, Lithonia, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Edds, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Thornlund, FREEPORT, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Stephens, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lowell Deykes, Bastrop, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leanne Ulvang, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Findeis, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clint Kosh, College Station, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Romero, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Smith, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Milton Frisbie, Petaluma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Amling, Arlington Hts, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Ables, Fairhope, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Presley, Rockwall, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Maynard, Dumont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Olson, Staunton, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole C. Deily, Plano, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. ron cohen, campbell, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecil Woolley, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Manuel, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty King, MIAMI BEACH, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Michael Shanks, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael J Bluske, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Kling, Ringoes, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Schwarzenberg, Mount Shasta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Auris, Homoassa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine R Klein, Merrick, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Rickels, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Scull, Muskegon, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Grimes, Somis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Smith MD, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Scherer, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Carol Wheeler, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Landon Cornett, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Bruno, medway, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tammara Wolfgram, Hartland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt McClintock, North Bennington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Jordan, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Alexander, Mt. Pleasant, MI

To ensure a democracy that is truly by and for the people, the public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Sheri Brodsky, West Bloomfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Shap, swanton, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allyn Totino, miami springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. And that doesn't mean dishing
out some euphemistic or benevolent group title, but rather, the people and organizations AND corporations behind
such group names. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Charles Clark, Platteville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Austan, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Frank Deras Jr.
—Frank Deras Jr., Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Peloquin, Rice Lake, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryce Hand, Syracuse, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Madger, Sequim, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamie Pelham, Lake City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Tenney, White Sulphur Springs, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Eargle, Aurora, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Shangle, Sparta, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Rieselbach, Edgartown, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John, Burlington, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann H. Wilson, Shelburne Falls, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Katinsky, Fort Wayne, IN

I vote, I write, I watch the FCC closely and this maters to me a lot. The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Edward Boyce, New York City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Barre, Elmhurst, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carma D. Forgie, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Coveny, Holiday, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth J. Eldridge Jr., Guilford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Crews, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Ellen, Lehighton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Hartman, Rock Island, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—W R. Sopchak, Ponte Vedra Beach, FL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kelleher, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Crystal Tiala, West Roxbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Sinclair, elberta, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Freeze, Asheboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Sohn, Saginaw, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mario Coryell, Miami Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Candace Sorensen, Woodruff, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phill Spiker, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Laughlin, River Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelley Adams, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Ichkhanian, MINNEAPOLIS, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Schreiner, Marshfield, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Priscilla Martinez, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Ross, Fox Lake, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. If our
political offices are to be bought by corporations and this country becomes a government "of the corporations, by
the corporations, for the corporations," we at least need to know who these corporations are serving. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Sherilyn Smith, Cazenovia, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. William Allen, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom and Carolyn Royder, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Gray, Haiku, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry McCormick, Placitas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shomriel Goodman, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Lamb, Dorchester, MA

We used to have some truth in advertising, in this country. Now, apparently, any lie people want to publish is just
fine (the nastier the better!). It's time for this to stop. One way to start down the road to truth in media is to make
sure it is VERY clear who is paying for ads. The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Victoria Neff, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Banks, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Allgire, Orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Shook, Niantic, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Hartman, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Burger, York, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It is of huge significance to know of any particular biases when listening to these ads.
—Sandra Gauci, Bedford, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Brunson, Mattoon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norma Harris, queens, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chip Jurskis, East point, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Zeller, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—marilana Rufo, sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Marie, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert & Susan Williams, Nicholasville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Daher, ann arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Reilly, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Nicholson, Selkirk, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thelma E. Harris, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Raffety, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Carter, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Metos, Midvale, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Isham, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Ricaurte, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John G. Nickum, Fountain Hills, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Tillman, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
High Temperature and High Energetic Materials Technology; Ph.D. Engineering and Applied Science; Ph.D. Space
Materials Science and Technology; Ph.D Dr Lära Connor Clinical Psychologist; Msc
—Lära Connor, Granite Falls, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Dreps, Dane, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Rexroth, Dupont, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Frederick, Watkinsville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Zito, Westborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Rhodes, Linden, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Potter, charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Northcutt, Huntsville, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online and by fully disclosing the
names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Failing to make this information accessible tests our democracy.
—Anita Williams, Arakdelphia, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Thompson, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Devin Scrogum, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kleeman, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Kwakenat, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen MacDonald, Schenectady, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Towne, Highland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Ah, the Evil fruits of the "Citizen's United" decision!
—John Catherine, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Manko, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Broadbent, Bucoda, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn & Leslie Gabel-Brett, West Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Shames-Rogan, boynton beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Teague, Poteau, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Hodges, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dobbs, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Andes, Mount Juliet, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurence Hotchkiss, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Filipowicz, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—john Thies, san rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Osterman, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Hall, Rutherford, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—elaine Riesenberg, portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Branum, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Weiss, Lake Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Cohen, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Schacht, Durango, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Brown, Brick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Allen, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincenza Ercole, Port Jefferson Staton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David B Teague, Brevard, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Aikey, Mulberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Nelson, Orrville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. The only
possible reason for objecting to such a thing would be that one has something to hide from the American People.
Which is in itself all the more reason to force it out into the open. Broadcasters do not own, or even lease the Public
Airwaves. Quite the contrary, they enjoy free access to them, in exchange for an obligation to serve the interests of
the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—James H. H. Lampert, Fountain Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Our system is sick and polluted with money yet no one is keeping tabs on this nor seems concerned...
—John Dainotto, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—TA Hamilton, Tallahassee, FL

This is a democracy, right? So the public needs to know who is spending money to influence U.S. voters in 2012.
The information about the corporations and other groups backing one candidate or another should be included in
ever ad, spoken aloud by the narrator and in print big enough for anyone to read easily. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Duey, Fallbrook, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Lepore, Berwick, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Lewis, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Dolan, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James W Hadley, Orleans, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine A Smith, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Meany, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn F. Gang, Newport, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Laurence, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Henry, Maryville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margie Medrano, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dagmar Wolf, Chicagi, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Dresser, Reading, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—audrey Schildwachter, chadds ford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Barnette, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Vento, New Britain, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hartenstine, Phoenixville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Albrecht, Atkinson, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Scott, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Molvig, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Schulz, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas L. Wells, Findlay, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Jacobson, Denton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Johnson, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois D Klempner, W Bloomfield, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christoph Cox, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Wise, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael J. DeLuca, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul McNeese, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Bader, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Connolly, Leicester, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Peterson, Lauderdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Lewis, Muncie, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanne Allen, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emilye Crosby, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Schmidt, Hendricks, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nanette Eckert, Needham, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zane Thorn, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Henriksen, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noreen Stevenson, Chester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spencer Stall, El Prado, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Udell, Warrenton, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James and Pok Burch, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Korn, Lafayette, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Zakrzewski, Richton Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Davis, Hibbing, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Heymann, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna C Villa, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lehner, Boston, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Jensen, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Hansen, Kew Gardens Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melanie Stephenson, Jericho, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Glover, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dowling, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Morse, Sweet Home, OR

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tari Parker, Onalaska, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsay Brothers, Vacaville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Huey, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wilson, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. jennifer lombardi, Berkeley Lake, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Mitchell, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Shelby, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josef Knight, Willits, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Stretch, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Molly Brewer, milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene TeSelle, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Jack Bittler, St. Petersburg, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Sullivan, Marshfield Hills, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Kutylowski Jr., cherry hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Hansen, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurence Smith, Berwyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012.
—Lisa Downey, Mt. Pleasant, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Schneider, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Krantz, Hanover, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This is vital information for a functioning democracy.
—Marguerite Loddengaard, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Johnson, Janesville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Dooley, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kubisek, Coolville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Royalty, Charles Town, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Dubyk, westlake, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Bolanos, Friday Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy A Newton, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John & Jan McNerney, PAWLEYS ISLAND, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanna Culley, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Boren, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yemoteley Quarshie, Enfield, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amalle Dublon, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andaloro Anthony, St louis Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Miller, Westbury, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rasheema Y Gordon, kissimmee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Gleaton, Bartlesville, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Hurley, Belvidere, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Ploski, Yorktown Heights, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Schumacher, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Pencall, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Senninger, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Bryant, Golden, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Smith, Las Cruces, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Wright, Housatonic, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Penny Kinney, Austin, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Abbott, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Alan Holder, Red Bank, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chaim Rubinov, Coral Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Lidell, Chiloquin, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alysia Robinette, Hammond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Camp, Morganton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Obletz, Milw., WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Clark, East helena, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Jackowski, Sellersville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Savides, Mondovi, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Raymond, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecilia Lieder, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edmund Weisberg, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Kirk, Mounds, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan firkser, Montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Borske, Mason City, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. As part of their license to
operate, broadcasters must publish community impact statements regularly. Those statements should be expanded to
monthly reports which include the source of all political advertising. The airwaves are public; not for sale to the
privileged few that can afford to own them. Broadcast entities should further be enjoined from filing any amicus
briefs in First Amendment discussions regarding paid advertising as they have a vested financial interest in
maintaining the status quo.
—Lynne Marriott, Englewood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Michel, Allenhurst, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirby schimmels, houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Lovett, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Alan Poer, Durham,, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike McAninch, Loveland, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Hoisington, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Watson, Superior, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert L Kuljian, city, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Van Syckle, Endicott, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Ketcham, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
So let me see, if speech is free than someone standing on a soapbox can be seen. heard and identified by all that can
hear. If the message is electronic I may not be able to tell who is speaking. For the broadcaster they get a check to
PAY for this FREE speech. Why cannot the broadcaster be required to tell me who paid for this FREE speech?
What happened to the public comment periods?
—Steven J. Alexander, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Johns, Metairie, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Moriarty, Juneau, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Rossi, l, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Monferdini, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon "Bart" Woodruff, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Kontas, burbank, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Fox, Croton-on-Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Burwinkel, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Corrao, Sea Cliff, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hedrick Alixopulos, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Kiefer, Southampton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Molinari, redondo beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelley Hood, Hendersonville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David e. Gurley, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Lynn Lynn Raiser, Saint Johns, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Williams, Scottsboro, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Warner, Charlevoix, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Finally, I want to be sure that detailed information about who pays for the ads is also made available regarding the
ads placed in the hundreds of Spanish-language and other ethnic-oriented media.
—Dr. Federico Subervi, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garrett Hodgson, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cyndi Clough, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Jackson, Edinburg, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Abbott, Somers, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles D Tidwell, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Lee Farrell, Tacoma, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Demeritt, phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Moore, Woodward, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Kreidler, Bumpass, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Uppgaard, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Waggle, Kirkwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Franz, Madison, WI
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I want to know who is spending money to influence U.S. voters in 2012. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Peter Smullen, Kissimmee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryn Sean Turner, missouri city, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donn Carroll, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Barclay, Winfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar Evans, NORTHVILLE, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Picardi, Shelburne falls, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Behre, Meraux, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen B Peterson, South Pasadena, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel Sheffield, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha A. Bradshaw, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernadette Zupan, Tamarac, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margarite Olmos, Staten Island, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Umbarger, Summertown, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Tolley, nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Descoteaux, Londonderry, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Landherr, Schroeder, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Kontas, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne L Gorman, Fernley, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Conti, Cape May CH, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne cameron, Athens, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Truszkowski, Sandia park, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Cone, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Booth, Wilmerding, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Tomerlin, Phoenix, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Tamarin, Sumas, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Walter, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Hoff, Kennesaw, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Pozgar, Claysburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nikki Heffner, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amelie Ratliff, Jamaica Plain, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Caunce, Wylie, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Simpson, Salinas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Reiff, Brighton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Farley, Siloam Springs, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Janie Tijerina, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Sieb, Lake Mills, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sjur Hamre, Davenport, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Waddie Greywolf, El Monte, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ilene Rubenstein, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Pasco, E. Ft. Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorin Cranford, Boiling Springs, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Sullender, Dearborn, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Elliot, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard David Hilley, murfreesboro, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Dillon, Johnson creek, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisabeth McConnell, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Eby, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Gray, Holden, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Bouley, Collegeville,, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Pilon, New Haven, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry T. M. Snee, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Brandon, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark van Note, Walpole, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This should facilitate the relief of the broadcasters and the agency that manages this data because people will want to
file FOIAs or the current equivalent to get these very lists of data. MAKE IT EASY ON EVERYBODY, PUT
THE DATA ONLINE. Otherwise we shall have to ALL file our own FOIAs EVERYtime we need that data.
—MJ Raichyk, Mt Orab, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Lellis, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Bullock, Plattsburg, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Batchelor, las vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Durante, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Schuetz, North Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Horton, Mooreville, MS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Booth, West Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Milholland, Daphne, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—tom bugenske, Saint Charles, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clayton Honaker, twin lakes, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimaberly Cohagan, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Tong, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald T. Losey, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hunter, RPV, CA

The public needs to know who is spending money to influence U.S. voters in 2012. Ideally, every paid political ad
should contain readable on-screen information about the source of money behind the ad, but if that isn't feasible it
should at least be relatively easy for those who want to know to be able to find out. That means making the
information available in the community where the ad is seen, not in some far-away office. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander McKenzie, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Eleoff, johnston, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Spitz, Laytonville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent Swenson, franklin, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kade Crockford, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marge Carnahan, Galion, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Almand, Arlington, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul J. Warwick, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Krist, New Hope, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Feinstein, New Haven, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Waddy, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Friedman, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick W. Crown, BENSALEM, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Brent Buell, New York,, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Doonan, Portales, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Rosebrook, Harrisonburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bette Andresen, Ojo Caliente, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celeste M. Howard, Hillsboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Baker, Palmer Lake, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Dillhoff, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Lopiccolo Jr., FRANKLIN SQUARE, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Flanagan, West Warwick, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Voytas, Springfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Zimatore, Island Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Galyon, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Burch, Ramsey, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kali Tal, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Krebs, Albion, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Arrascue, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mueller, concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Herbrand, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bush, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Durham, Bonita Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timohty Carden, Rolling Meadows, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose LaVista, roseland, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Zollo, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James M Shiflett, Balto., MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dottie Butler, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Froese, harrington, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Tomkiel, Mount Laurel, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Calhoun, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Boyce Sherwin, Erieville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Cronin, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebekah Rogers, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Wally, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandi Hudson, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Vogt, Fairbanks, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Olson, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Igor Tandetnik, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gibson, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Kennedy, Lyona, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Winslett, donalsonville, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Van Alyne, Middletown, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca LR Garber, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Michael, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Morse, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Miller, EVANSVILLE, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Bean, Kingwood, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris burk, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Lastly, don't you have an obligation to require that the mud being slung aroung is at least truthful?
—Nancy Thornburn, Fort Bragg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Szekeres, Arroyo Seco, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Darcangelis, Long Beach, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Davis, Mays Landing, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Johnson, Oldsmar, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This is only a small part of what has to change with our political system. It should be public knowledge who gives
large amounts of money and pays for ads for candidates. Without that knowledge, anyone can put anything up on
the air and people will be fooled into beliving lies. The people lying don't care because they can't be found out. If the
bozos in the Supreme court can't get it right, the people have to do things to stop them. One major thing is exposing
who is paying for these visious and vinditicive ads. Please, Please for the sake of our country show us who is
paying for these ads and we will have a better idea of what is behind them. Thank You for listening,
—Thomas Ronan, Phila., PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Morrissey, Vestal, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerri Henry, Runnemede, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Hodges, Henrico, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Prokop, Brewster, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Fasick, st charles, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David W Spence, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence R. Brown Jr., Swanzey, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Rubenstein, Campbell, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Johnson, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mik Avner, ny, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael O'Connor, RIVER FALLS, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dexter Adams, sumter, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Suydam, Palatine, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Grisham, Los Ranchos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karolyn Teal, Dixon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlene Steel, Leander, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Russell, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Wells, Placitas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sievel, Ashford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Myers, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin J Clancy, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Patterson, Glendale Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Shaver, Lancaster, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hebisen, ST.Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—SueAnne Fatula, Seward, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Garrett, maineville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Webster, Statesboro, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory DiGiacomo, East Elmhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Siobhan, West Palm Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
What we, as a Public, need is LESS money going into Politics, NOT more. Owning up to who's paying for all this
clutter is part of the process to address that need. As professional organizations, they need to significantly step up
transparency, and it is YOUR responsibility to ensure that happens. Thank you, A.
—Arthur Di Blassio, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Foster, Gales Ferry, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MaryElizabeth McIlvane, Altamonte Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Shum, Livingston, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Smillie, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Elliott, Pearl City, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Bloomer, deerfield beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Adamo, Lavergne, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wade Williams, RIVERVIEW, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Whitton, Mobile, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—miriam Habib, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruchir Vora, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Carr, Hanover, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Selvius, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Sanders, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Tennen, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Joseph, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Paladino, Pomfret, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mabel J. Casagrand, Metuchen, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Janine Burke, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. william charschan, sp, NJ

I feel that I have a right to know who is spending money to influence American voters in 2012. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Knapp, Corinth, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mix, Berwyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Criswell, Largo, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Tamblyn, Alto, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—KJ Dowds, Chicago, IL

When "money is speech" the voice of those with resources drowns out the common man and corrupts the
democratic process. The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—William Petersen, madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Casey, Roslindale, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evangeline Chinn, Paradise, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Sparks, Toluca Lake, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Simmons, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Igo, South Euclid, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Ostipwko, quiogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Clark, Eureka Springs, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mariann Regan, Fairfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Ullian, Aventura, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Brian Kreib, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Blackwell, Delafield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ken Haines, abbotsford, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Searson, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Millicent Sims, Montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Stauss, Granville, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John DiGiacomo, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Byron Minter, SPRINGFIELD, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. The founders stated very
openly that an informed electorate is necessary to maintain a democratic Republic! I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Perry Noblett, Crowley, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Ostipwko, baldwin, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Lutz, Chattanooga, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Taylor, Charlotte, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oscar A Rodriguez, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Anderson, Columbus, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Strain, Hertford, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tedson Meyers, Fairhope, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Reid, Belfast, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie North, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Brees, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard de Pierre, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael L. Mitchell, Swisher, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Gillispie, Glenwood, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Gerber, N. Chelmsford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emma Bruno, quincy, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Batewell, levittown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Layton, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Hernandez, West Chester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Caddell, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn L Knoll, Kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zoe Stevens, Willis, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—V Bostock, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Cascio, Stonington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd Pomber, Arundel, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Grande, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. D Noller, Colo. Springs, CO

The American people need to know who is spending money to influence U.S. voters in 2012. I need information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for considering my comments.
—Jamila Hakam, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Maguire, Prudence Island, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Reasor, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Signe Schaefer, Great Barrington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Johnston, Clayton, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Ramsey, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri Wilson, chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Hart, Dalton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi Amos, Desert Hot Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Greene, New Ulm, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Bowman, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Carpenter, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashley Lowe, Cedar Rapids, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derick Fay, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Hanson, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Keaton, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Schimpf, Derry, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John McKendry, Hingham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Skouge, Shoreline, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Anderson, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Hill, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Rayle, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benedict Stork, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Wells, Seffner, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natasha Staller, newton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Schurr, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerri Burton, Bryn Mawr, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Carson, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Ahlman, St Michael, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Dougan, Ozone, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Pritschet, oakdale, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Riddle, Whitsett, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Free and fair elections require transparency. Transparency requires information. While organizations have the right
to free speach, the public has a right to know who/what is behind that speech in order to better assess the
information provided in that speech. Do the right thing and stand for the citizens - require online disclosure by
broadcasters of already public, but difficult to access, information on the funding behind political attack adds.
—Melissa Biddinger, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Frankland, Springfield, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chara McGill, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kenyon, Pennington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Stingle, antioch, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Bradford R. Crain, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Chesnais, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Fontaine, Lake Stevens, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hogancamp, Pine City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth E. Groehler, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Forbes, Surprise, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Briol, Apple Valley, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Scully, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Smiley, blodgett, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Erickson, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Rosemont Jr., Newport, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Hochheiser, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Muson, Ossining, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sid Dockser, Orleans, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Peek, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Brown, new castle, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel H. Eizenstat, Comer, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Davis, Raleigh, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Antonia Salgado, chapel hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Sklar, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Ann LoManto, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marybeth Michelson, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted McWharf, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Law, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Barbara Day, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Moore, Rock Island, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cara Swartz, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T A. Smith, Westerly, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Gonzalez, North Arlington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Fisk, Saint Joseph, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Sinkiewicz, Higganum, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pearl Lipner, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Joos, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Gates, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Peoples, Norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Jordan, Pennington, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Thomas, Delano, MN

Any political ad that runs needs to say, in the ad itself, who is funding it. If the ad is funded by a PAC or other
front group, the ad must give the names of any and all individuals and/or companies who have donated 1% or more
of the PAC or front groups total annual income. The American people have a right and a need to know who is
behind each and every political message. And they need to know which "natural person" is behind the ads, not just
the first in twelve layers of innocent sounding front groups.
—Nick Rahl, West Palm Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cara Kulwicki, Rochester, NY

Good morning. We (the public) need to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Lindsay S Suter, North Branford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Barnea, Millburn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Ross, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Schiller, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Chipman, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alfred Peterson, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Pohl, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Garrone, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Bohler, Ephrata, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Swartz, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Oatman, Drumore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George C Brackett, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Langston, Crystal River, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Frank, Bossier City, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Menken, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Williams, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Moye, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard A. Horwege, Norfolk, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Rottersman, Wellesley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Boyle, bentonville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reese Forbes, Saint Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrol Payne, La Jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Svoboda, Summerland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Lesley, Waco, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Weichmann, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Kinsey, Harrison, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Love, Albany, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Davis, Cuttingsville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Larrivee, West Warwick, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaun Brammer, Kansas City, MO

FCC, do you really have any power any more? Or are you lackeys to corporate interests? The public needs to know
who is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Do you think you can
manage this? Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of
the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Jm Dawald, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Dovi, waterloo, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Meyer, Merrick, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hasselbrink, Pueblo, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Illisa Kelman, new haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dirk Murcray, rock springs, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott messick, Conroe, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosalie Denenfeld, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
If we the public can't see this information then how are we to know who is telling us the truth and who is lying
about our choices of candidates. This is outrageous that this money is being spent on draging good names into the
mud, we can not afford to lose the accountablility of these ads! Make them tell us who is slinging the mud out
there!!!
—Dianne Noblett, Mechanicville, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Koda, Ridgefield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Bingaman, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Appleman, Bement, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Barsanti, Fenton, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Metzger, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick McENTEE, st. louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Searle, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas McNichols, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Trumbull, boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite Lucas, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed McEwan, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Panek, Westchester, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Stone, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John & Lainie Beavin, Glen Gardner, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Thompson, Lorain, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Claus, Marietta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Evans, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Connolly, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Witka, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Sisolak, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry T Rye, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Long, Allen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Ergang, Bryn Mawr, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Cary Sherrow, Hermiston, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Hughey, mt.vernon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike dorsey, west newbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pax Whitfield, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilynn Morrissey, Dorset, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christie Bradley, Hood River, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Wiley, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Penney Morse, Osage, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Mack, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Beggiato, Hillsborough, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William T. Ribbs, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Larson-Klebes, Silver Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want online access to
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads.
—Dessa Hix, Cookeville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Gonsalves, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wood, Broadway, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Wittman, Marshfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eilis HELLER, NORTH BABYLON, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Tomes, Georgetown, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Heuman, Elburn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E. Ford, Ocean Pines, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roxy Gray, Canton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Guzardo, Kerrville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lise Brody, Orange, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet McConnell, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Boutwell, Greenwood Lake, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It is necessary that such information be provided by the advertiser so that viewers can exercise their constitutional
right to evaluate the validity of assertions made in those ads. Possible use of subliminal suggestion and other
devious manipulations necessitate disclosure of who is paying for these ads. The right to be an informed citizen is
vital. Thank you for your time in consideration of my letter.
—Claudia Baxley, Excelsior Springs, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Notto, Coon Rapids, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ilona Berk, St Leonard, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl LaBrecque, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Tennen, New Hyde Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Welsh, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Baugher, Oxford, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Michael McDonnell, Osage Beacj, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Rhoads, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Ulness, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Oefelein, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Rickard, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Eusebio, Columbiana, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Brockway, Rapid City, SD

I remember a time when television and radio stations annually asked for public comment on their service to their
audience. Nowadays, that sense of public service has been vastly eroded. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Arthur Paine, Carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Johnson, Carson City, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamera Bryant, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Boucher, Palmetto, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Woods, Santa Fe, TX

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Tracy, Ellsworth, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Prunty, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronne Kaufman, Port Chester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Caubo, Tallapoosa, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Black, Beaumont, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Fischer, Crawfordville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Fye, Palmetto Bay, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Capron, Hampton, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Ridgeway, Scranton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Holman, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Lieberman, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Sorensen, Tampa, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Stanberry, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Nicklin, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Minor, Red Bank, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Moorehead, Miami Shores, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross Field, Shelby, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denny Genovese, Gainesville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Healy, Penfield, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Plumlee, Stilwell, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Blancaz, kingsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Berry, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arline Heimert, Wiinchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggie Feddersen, Raleigh, NC

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dohn, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Andrews, Miami Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret A Joseph, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jackie Berliner, montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn R. Hill, Loganville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Stogdill, Glenwood, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Raycraft, Park City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Oliansky, Larchmont, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Theriault, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Deimen, Jasper`, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan O'Neill, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Heinlein, glidden, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Devlin, Deerfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Damon Brinson, Golden Valley, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colin Pearse, Clifton Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Schuh, North Chili, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dawson, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Condon, Stoughton, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Rosalea Hostetler, Harper, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Johnson, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. We need to have transparency
in all parts of our democracy. Otherwise, people and or corporations can act unfairly. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elise Schlaikjer, Greenfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Durkee, Mendocino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Nelson, Braintree, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Moreno, St. Joseph, MI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Sharp, lexington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Voters have a right to know where support is coming from, so please make this information available to us.
—Wynne Corson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Malcolm Brashear, Norristown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Baker, FRESNO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Werner, Poplar Grove, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, New York, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mazurek, Redford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Frechette, Natick, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jensen Kvarnes, Washington, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Heitzman, Oneida, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Boyd, Vancouver,, WA

The very essence of Democracy is at stake! The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Boyd A Davies Jr, Wichita, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Goldner, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Jensen, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Yaggy, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Emery, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hutchinson, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheldon Friedland, m,iami, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Weiss, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Audrey Crow, Manistee, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—connie Burmeister, Waunakee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Lucas, austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Reed, West Roxbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristy Mitchell, Stephenville, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Werner, Waitsfield, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Babbitt, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Keating-Secular, Rego Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vero Piacentini, Old Bethpage, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Kallander, Fuquay Varina, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Poirier, Lewiston, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Gerber, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Hoover, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Vipond, Milbank, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David N Moore, Bridgeport, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Shroyer, city, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Mason, Aberdeen, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Roman, Wakefield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Auda Marie, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph P Quirk, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard R Gingras, city, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Ingham, Marenisco, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taras Hrabowsky, brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin McKelvie, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A Totten, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. What they are really doing is
aiding and abetting "a crime"- the "THEFT" of our Democracy by broadcasting "lies and misinformation." If they
are not going to police themselves, they can at least divulge relevant information to the public. They might even
publish a Summary at Election Day or report to you their totals by source! Thanks! I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sidney A. White Jr., Lee,, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We the people are watching you, everywhere, always and everybody. We know who you are and we've seen what
you've done. We are taking notes!
—Paul Richey, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hammond, Carmichael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Anderson, Rolling Meadows, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charley Mashburn, Chattanooga, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Judd, MALDEN, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Fudjack, Troy, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Plants, Murrells Inlet, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Quinn, Oak Bluffs, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lenson, Amherst, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CMichael Nelson, Midway, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Hoyt, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Klein, LAVEEN, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Lippert, Evans, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clint Wright, The Woodlands, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Duffy, Massapequa, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick, Homer City, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Schwartz, Perrysburg, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Eagleton, Bedford, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Layos, New Cumberland, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Laird, Chatham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Romola Georgia, Palo Alto, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanya Bergstrom, Loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Dangel, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Hernandez, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Kanost, Lake Orion, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim McElroy, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Alex, Terlingua, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanna Hinant, Bean Blossom, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Plotnick, Rhinebeck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grover Shade, Muldoon, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michaela Hall, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Waltman, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Troll Covey, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Davis, SAINT LOUIS PARK, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Farris, Natchitoches, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danna Albright, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Troxel, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary B Devine, New Gloucester, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jeff Reihle, Mt Vernon, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian O'Dell, Cliffside Park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Sweeney, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Wilson, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracie Cearley-Kinser, San Leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph A Rosalie, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Kane, Petaluma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Bechtel, Redlands, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Morgan, Rogers, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Pegg, Houghton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Art Wilkinson, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Susavidge, altamonte springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Ryder, Corpus christi, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Lee, wappingers falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Cunningham, Knox, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Hammoumi, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kahlil Goodwyn, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Kisner, Waynesburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie D. Gerrard, Newcastle, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Moad, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Talcott, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold L. Schultz Ph.D., Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gavin Dillard, Black Mountain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Racic, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Weems, Brunswick, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyn Spillman, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Louise Corcoran, Tarpon Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Reynolds, Antrim, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Gustine, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Mintz, Preston, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Lichtenberg, Jackson Heights, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Schmidt, Charlestown, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Middleton, Skaneateles, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Kaidy, rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Tomczak, Dryden, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Are they ashamed of what they are doing? Is this the reason for not revealing who they are?
—Robert Glenn Pierce, White Hall, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlie Tesch, Somerville, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Dubey, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Rossing, Leavenworth, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Dooley, Baton Rouge, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Driggs, Glendale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Rinker, Hatfield, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlie Graham, Hillsboro, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clyde Doyal, Lakeway, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Alexander, Gastonia, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pavlick, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Manolo Segura MacDonald, Madrid Spain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Davis, Alliance, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Callaway, Ventura, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blaine Cluff, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tandy Sturgeon, Ludington, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kelly, valrico, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lincoln Blake, Richmond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Moss, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbie Rose, Charleston, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Wade, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Bischoff, Stoughton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Orr, wyomissing, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Runyan, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex DeCicco, Denton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gale Espinosa, Phoenix, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mario Papalia, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Todd, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. It is critical in a democracy that
government and it's related activities be carried out in the open (with few exceptions). I strongly feel the FCC
should require transparency in political advertising, including fuding for political ads, broadcaster relationships with
political advertisers, and broadcasters should make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by fully disclosing online the names of both the front groups
that place political ads and the financial interests that bankroll these commercials.
—Andrew Ali Hamm, Gaiensville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Brad Spath, Satellite Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David C Metz, East Greenbush, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Meloy, Coopersville, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Goff, Brooklyn Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor A Lowell, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael McGowan, Bloomfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Baez, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathon Williams, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Stevens, New York, NY
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Advertising needs transparency. The public needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Theodore P Kusio, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Leitch, Three Rivers, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Descant, Laredo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Norberg, Roslindale, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Calandra, Saratoga, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Sylvester, Saint Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ari Melmed, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Fleischer, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis M. Elmo, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher M. Losey, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Vecchiarello Sr, RONKONKOMA, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Cox, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John T Rossi, Chadds Ford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent Willocks, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Carnevale, Wantage, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Stem, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hungerford, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Wiesmeyer, nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas S. Meacham, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Rice, Sunderland, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Benton, cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Scheetz, Kokomo, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Richard, Sylvania, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Johnson, DURHAM, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Nelson, Eau Claire, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ceciley Slocum, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Arthur Feola, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris M. LaCourt, Marinette, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Barnes, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Platt, Portland, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wade Shaffer, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Wenzl, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vivian Valtri Burgess, Granville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melva C. Hackney, Paoli, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gundrum, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared Davis, Patchogue, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorelei Shark, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Raum, Gibson City, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Brown, Black Mountain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Thale, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria L. Klimczak, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary LAIRD, Chatham, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Nicholl, Cullowhee, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry B Bernhard, Palm Beach Gardens, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jody Meyer, Carlisle, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Stillson, Bolivar, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles F. Hedges Jr., Midland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Earp, Des Moines, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Cervenka, Gulfport, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Adler, Toledo, OH

I am an American citizen and I want to know who is behind all these nice sounding front groups that are filling our
lives with political ads. The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Karen Lears, Ringoes, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura McDonough, Red Wing, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bret Hooper, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Ramsay, Terlingua, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hedda Haning, Charleston, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Krueger, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Ed Zych, Cameron, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Drake, cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan carroll, Lake City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Toth, Oak Ridge, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Brooks, Flat Top, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Ryan, San Rafael, CA

We the people need to know who is spending money to influence voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re responsible for serving the interests of the
communities in which they broadcast. They should put their political files online and fully disclose the names of
both the front groups that place political ads and the financial interests that pay for these ads.
—Robert Magnan, Monona, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rama Vemulapalli, Whippany, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Blair, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Myers, Wayland, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Regalado, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Borg, Stowe, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Pankewicz, Raymond, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Riley, quincy, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marnie Heyn, Saint Joseph, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Corliss, Rochester, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenn Budoff, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Grady, Waynesville, NC

I'm very, very concerned about the role that Big Money (i.e., the Koch Brothers, etc.) has had here in Wisconsin.
We have seen how our governor uses this money to promote his agenda while his target does not have the means to
publicly "answer back." Because of this, the public gets only one side of the story, and this is damaging to
democracy, itself. This is the second governor Wisconsin has had who enjoyed the ability to manipulate the public
perception via use of the media in a way that his targets could not afford to publicly respond. This is a public
disservice with damaging consequences. The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Diane H. Fabian, Fort Atkinson, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Roberts, Salem, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craven Hunt Jr., Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Gruenau, Santa Fe, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Alamia, Media, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert T Self, Sycamore, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sa'id Poosti, tarzana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Schrager, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Barnett, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriel M. Amaro, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Watson, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan, Huntington, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rod Weaver, Mill Hall, PA

The public needs to know who is spending money to influence U.S. voters in 2012. WHAT KIND OF
EGREGIOUS AGENCY ARE YOU RUNNING OVER THERE? GENACHOSKI IS UNAMERICAN AND A
CORPORATE SHILL I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Patsy Lowe, Palm Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Barton, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Collins, Chapel Hill, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Lozano, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dina Willner, Mahwah, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Iris Chynoweth, 95345, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Manary, Bonita, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mari McShane, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry W Trotter, 08870 SITGES, BARCELONA, SPAIN, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Lenhart, Winter Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Inderwiesche, Tustin, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Corathers, Weston, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Cornell, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Beldon, santa rosa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hardy, Rocky Hill, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Hebb, Marianna, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Partain, Comer, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Johnson, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billy Barron, Bastrop, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Canterbury, Barre, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John F. Katz, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Dragon, Warren, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Zappa, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Harmon, Senoia, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Eldredge, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paige Miller, Rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobby Drummond, Keystone Heights, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Conklin, Ventnor City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Cox, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Stone, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John M. Porgal, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donivan Michael, livonia, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Doan, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. To be an informed electorate
for the most important position in our government, & indeed for all elected positions, we must know how much
money political campaigns spend on advertising at all our local stations. We must know who is paying for these
ads. And we want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In the interest of true Democracy, we must have this information. Thank you.
—Norma & Carl W MT Braun, Thornwood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Anick, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally McKinney, Winnetka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trudie Barreras, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Gordon, Salinas, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Longabach, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Vertrees, Cedar Crest, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Farago, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Garkusha, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garver osorio, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Barnes, Branford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Drowns, Saco, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Russ Resslhuber, Lafayette, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Litt, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Turner, Moorestown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gladys Trapaga, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenn Chandler, Mount Desert, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John B. Egan, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Giovanni Garcia, Sunnyside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Cliff, Dearborn, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ingo Rucker, Bel Air, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Fertitta, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Harris, Eastham, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Campbell, Ovid, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Connolly, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Tracy, Breckenridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Siemen, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Adams, Murfreesboro, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noreen Wheller, Smithtown, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Webb, Amelia, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chetan Kumar, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Osmer, Salisbury Mills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Agee, Irvington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kayla Miller, Jonesboro, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Skaret, Riverton, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Hoffman, Litchfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Scarpelli, BRICK, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Pawlik, pt. charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Dolamore, Marshall, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Yund, Baden, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven P. Smith, Monument Valley, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Miller, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for considering my concerns.
—Marie Snavely, Lititz, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Gonzalez, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Levin, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leah Browning, Faieview, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Eller, Johns Creek, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Floyd, mansfield, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mackenzie Singleton, Webster, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Robinson-Bardyn, New Smyrna Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—V Walko, Blackwood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy White, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Yeatts, Traverse City, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dick Macnab, Wasco, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Law, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Cline, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyle Aho, St. Helen, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Briggs, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Schoellkopf, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Bobrow, walla walla, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Conley, Norton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gwen Harmon, Lanesboro, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Narauska, hampden, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Allen, Cookeville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Clemente, Cumberland, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—AE DeWitt, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neel Webber, Stockbridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Silverberg, centerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Barker, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Child, Highlands Ranch, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric J. Lubberts, Ontario, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Bottari, Walnut Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Henry, Stoneham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Noonan, Hancock, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Wylde, Paso Robles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geraldine Dickel, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James W. Thunes, Menasha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Blair, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Gentz, Ottumwa, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesus Rangel Jr., FORT WORTH, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Hartman, Yelm, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Girton, Lock Haven, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to both identify the primary source of the broadcast with the ad at the time of each
broadcast and make this information available online where it can be easily accessed. Broadcasters enjoy free access
to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start by putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials.
—William J Ryan, Inwood, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earlene King, Mantorville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Koch, Sab Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Salena Bekoff, APO, AE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Fraser, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Green, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Brotter, new york, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Olson, Hopkins, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Boulanger, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Wroblewski, Manorville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Hill, Marshall, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Spitz, Charleston, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Huseby, Puyallup, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry J. Wilewski, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Nass, racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Shulman, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Walaskay, Lone Tree, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Cecere, Folsom, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Doubleday, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Kligman, tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Maggie Sallah, toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara MacAlpine, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Nolan, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Neill, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Goldman, Melville, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Suits, Santa Fe, NM

Who is spending money to influence U.S. voters in 2012? I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Hilton, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannie Moss, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Dragon, West Orange, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Litt, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Goldstein, St. Petersburg, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Doherty, Round Hill, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Hall, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aron Starosta, North Wales, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Owens, Franklin, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Luper, Yukon, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Curtin, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Hunt, Edmond, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Beram, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Richey, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your time and consideration.
—Tammi Dreier, O Fallon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Glebe, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Emerson, Durham, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Martin, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lurena V. Falcone, Stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Danner, Port Huron, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Wilson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Anderson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Nass, racine, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Nieman, Weaverville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gillian Talwar, Farmington, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Barolsky, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gaylord Holder, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert John Bennett, Honolulu (Absentee Voter in Germany), HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Dunlop, Ocean Park, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel Stranaghan, Comfort, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hempel, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hurd, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Ellis, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Heft, Phoenix, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elsa Petersen, Doylestown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yasiu Kruszynski, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Coffey, Palm Coast, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Aiello, Loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Snope, Califon, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne L Daniel, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mukesh Patel, Northfield, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Kaufer, Putnam Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Bertrand Holub, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Thomas, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Winford Walker, Saline, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy H. Osborn, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharifa Abdul-Wahid, Savannah, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. It is
appalling that "truth in advertising" is not mandatory when it comes to such a critically important issue for America;
at least we need to be aware mof WHO is funding the deceitful mmessages! Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Susie Sympson, Kansas City, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kai Richardson, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Willman, Rapid City, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zane Rhys, Palm Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Newman, Key West, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Wachowiak, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mira Bowin, Highland, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. Lately it seems they are more interested in serving the interests of the Koch
brothers. This has to change. Broadcasters can start by putting their political files online, and by fully disclosing the
names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janna Ostoya, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delores R Hardin, Carrabelle, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Sonnefeldt, Mount Prospect, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan(iel) Metzger, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria H. Lopez, Aurora, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Novak, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick M. Donovan, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Brown, Amalia, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Jennifer Auterson, Terre Haute, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Purdue, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Prenovitz, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Shouse, prairie village, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas R Pritchard, Cape Coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Kieft, Champiagn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Clark, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Wright, Montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Raymond Park, Burlington, WI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natasha Pierce, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Bryant, clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Turkalj, Willowick, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Wirth, Hurley, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Howard, Setauket, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Caley, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Amdur, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Grant Steen, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Ann Howse, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig James, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hansler, Pepper Pike, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Olson, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Reyer, huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Chambers, El Cajon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Root, Edmond, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Mittan, Bemidji, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jolene Andersen, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Cantor, Berkeley Heights, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhea Osland, Laurel, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael von Sacher-Masoch, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Yaeger, Alpharetta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Aman, Chalfont, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Kimber, Temple, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matteo Orlando, chandler, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Lambeth, Springfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Sabin, Gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Hill, Guilford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Heckart, Yellow Springs, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Heile, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen O'Brien, Westmont, IL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Lloyd, Mpls, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marx Broszio, MYAKKA CITY, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Haines, Semmes, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Vogler, Wildwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John C Meserve, pembroke, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Foley, Odessa, DE

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—m Davies Willia, Peoria, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Berry Dilley, Athens, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Bares, webster, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Pierce, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Brown, Chula Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Reynolds, St. Louis Park, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Vieth, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Tongel, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Fuentes, NORTH LAS VEGAS, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Davis, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Whitcomb, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Duff, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by immediately putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Robert Waldbauer, East Orange, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Smith, ROBBINSDALE, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos A. Nunez, Reseda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Moore-Williams, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Greene, Wabash, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Xaq Pitkow, Rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Meterko, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pinezich, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Cotton, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Duran, Plainfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Roberta Wallitt, ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The corporate state is killing democracy.
—Dave Lindblom, Mt. Pleasant, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Patricia W. Oliver, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Sherwin, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C R Orr, Sneedville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Moore, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Amsden, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Chagrin Falls, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Mcnamara, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Parker, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Flock, East Greenwich, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Richardson, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neena Jud, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert A. Hodge, Rushville, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Bourque, East Windsor, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Simon, New Providence, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Rogers, Cullowhee, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Corbin, Margate, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Keul, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Forgatsch, Fremont, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Parker, Oakdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Brathol, River Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim May, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael I. Roehm, Williamsport, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bennett, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Vagnozzi, Okemos, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosalind Perantie, Spring, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Zimmerman, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—t DAVID BINNS, CASTAIC, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Anderson, Sun City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Ehmann, Newtown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Kessler, Astoria, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorie Green, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Eckenrode, Surprise, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Austin Javes, Murfreesboro, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jodi Devonshire, SAINT PETERS, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Sloan, Brighton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Brugger, Fenton, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Bonvouloir, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Smiley, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Conway, Greensboro, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cher Underwood Forsberg, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Matheson, Oak Island, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Tunison, Brighton, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandie Lourie, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Meyer, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Schonemanns, West Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Hawkins, Durango, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Michael Graham st, jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Heide, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy Clark, Selah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Scoville, Hewitt, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Ganshirt, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brooks Caruthers, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoff Guy, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Hannon, Paint Lick, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashley noll, Boca ratOn, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail McNeill, Winston-Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celio da Silveira, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Danzinger, MONDOVI, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Frederick, national city, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Stephens, Lakewood, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maribeth Schonberg, ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Church, Cramerton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hotrovich, Pleasant Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Weirich, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Landi, Elkhart, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Kaufman, Bloomingdale, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas J Englebert, Manahawkin, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael L. Smith, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Bobko, Stantonsburg, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda James, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William L. Parker, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Groves, Silver City, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Lamont, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shana Powers, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allyson Brown, Horse Shoe, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debora Winn, Laguna Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nate Andrade, alpharetta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Marshall, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Zieba, Robbinsdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Lind, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Van Genderen, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Riley Price, Pendleton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Eschwie, Bridgewater, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Finn, Richmond, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Smith, Leroy, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leland M. Talbot, Millville, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Paris, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Krause, nyc, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Drucker, Bowdoinham, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ji Kai Lin, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ashcliffe, Henniker, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda C Johnson, Durham, NC

In order for the American people to accurately discern the r e a l truth or u n t r u t h in all political advertisements,
they m u s t know w h o is spending the m o n e y to i n f l u e n c e U.S. voters in 2012. As a voter, I w a n t and n
e e d information about how m u c h money political campaigns spend on advertising at my l o c a l stations. I want
to know w h o is p a y i n g for these ads. And I want broadcasters to make this information a v a i l a b l e online
where it can be e a s i l y accessed. B r o a d c a s t e r s enjoy f r e e access to our airwaves; in e x c h a n g e,
they’re s u p p o s e d to s e r v e the interests of the c o m m u n i t i e s in which they broadcast. They can s t a r t
by putting their political files o n l i n e, and by f u l l y d i s c l o s i n g the n a m e s of b o t h the front groups that
p l a c e political ads a n d the financial i n t e r e s t s that b a n k r o l l these commercials. I sincerely THANK
YOU for taking my thoughts and suggestions on this vitally important issue seriously and for positively following
through on them.
—Bonnie Jean Brown, Morgantown, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Kormanik, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Stoddard, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jayne St. Myer, Loveland, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James B. Spence, Huntington, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Van de Castle, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Glenn, Florence, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sian Harris, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Awbrey, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Swensen, Pensacola, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry N Lawrence III, Panama Citu, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—TM Kraemer, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Freeman, Huntsville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jess Felter, Santa Fe, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bj Novack, Easton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate McCarthy, Modesto, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kerwin L. Schaefer, New Bern, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Griggs, Arab,, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann or Jim Lamb, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold G Totten, Charleston, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Daenzer, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Koeller, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven & Susan Mayes, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Jacobs, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Now that Corporate cash can vote as a "person" we need to at least remove the veneer of anonymity, so we can see
which "persons" are attempting to influence our political system!
—David Wimmer, Middlebury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Townsend, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zach Vietze, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Vollmer, Maplewood, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It's bad enough that 98% of political offices are no purchased thanks to the supreme court decision allowing
corporations to support candidates, viewers deserve to know where the money is coming from so they can make
intelligent choices when they vote.
—Mary Hahn, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Allara, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jim Czerniak, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Cooper, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Damon, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelley Signett, PORTLAND, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jimmy McClung, Fort Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ina Desoto, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Morgan, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Beu, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorna Webb, edmond, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hahn, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrice Ann Shay, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Steely, Williamsburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Phillips, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Jensen, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Dorcey, Emporia, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Hochhalter, Highland Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lester Kushner, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Hrebec, Shrewsbury, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lonnie Ward, White Sulphur Springs, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Cook, Christiansburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JoAnn Carrigan, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Jim Guyton, Nederland, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Onni Nickle, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online and by fully disclosing the
names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The quick "paid for by" at the end of the commercials should list the names of major contributors, not some phony
front group.
—Richard G. Mills, Bourbonnais, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev. duff caldewey, Pacific Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Krolikowski, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wally Jensen, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hill, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan M. Chuzi, Hurley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Woodard, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The public owns the airwaves. You folks are supposed to be the good stewards of that ownership. Give the public
the transparency to political manipulators who would undermine that system. Spit spot! Get on with it!
—Oliver Seely, Lakewood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blayne Goodman, Livermore, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite Longsine, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Traum, Boulder, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T Lozaw, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Porter, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Strother, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Robinson, milton, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Slade, Athens, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ivan Handler, Evanston, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Garrett, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Stone, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Pratt, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Covell, Astoria, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Michael Szuflita, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Hills, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jake Sullivan, Glens Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D S Calkins, league city, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Peach, Middleburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgette Thomas, chester, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Mathews, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ingrid Ronngren Guerci, Tarrytown, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenny Lerner, Geneseo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Saxton, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William B Dow, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Furst, Boyers, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Rutherford, RICHMOND, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Schreiber, Withee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Kawalek, MAPLEWOOD, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Pace Manning, Lynchburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Doherty, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mack Blango, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Coyle, Endwell, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Dawe, Shenandoah Junction, WV

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Kaeterle, Fairhaven, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J T. Smith, Clarksville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda W. Parmer, Clackamas, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zach Smith, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Valenti, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Haury, bloomington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Smith, ROGUE RIVER, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Schwarz, Shorewood, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A John Bou, Ronkonkoma, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Anderson, DES MOINES, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan Donovan, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald L. Anderson, HARPSWELL, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanna Spencer, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Reinhold, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angelo Pereira, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elvyn Doud, Pendleton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry J Moe, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronnie Bolling, Ormond Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesley Rogers, FEDERAL WAY, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eddie Havoc, Glen Cove, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Rogers, Downey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James J. Brooks, Park City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Kellam, Reidsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Spicer, North Tusint, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessie T. Stepanian, Methuen, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Henrico, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Dawley, Culpeper, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Alfuth, Grand Rapids, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Hurd, Pacific Palisades, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott, Charlotte, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Gaudiello, PLANTATION, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Bickel, Wayne, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Anne Howell, Aromas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Smyth, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Griffith, Cleveland Hts, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Amorous, Willis, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Stoeltje, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Hall, Montague, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Ginn, Temecula, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth L Dolinac, Franklin, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Irvine, SHAKER HEIGHTS, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisa Evett, Brooktondale, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roxanne Ryce-Paul, ny, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Archer, Newton, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Cohen, Croton-on-Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Scarlett, Edina, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Barabasz, Hansville, WA

I feel very strongly about this. The public needs to know who is spending money to influence U.S. voters in 2012.
I want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials. Full disclosure is a must.
—Mary Reid, Temple Terrace, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Murray, Castle Rock, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesli Paquette, Lakeville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Lee, Mount Pleasant, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Charley, Spring Green, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Trubow, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Bivona, Hanover, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph S., Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Miller, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S logan, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to OUR airwaves; in exchange, they’re supposed to serve the interests of the communities in
which they broadcast. They can start by putting their political files online, and by fully disclosing the names of both
the front groups that place political ads and the financial interests that bankroll these commercials.
—D Darbys, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Friederichsen, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlie Wunsch, Traverse City, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Mumpower-Spriggs, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Harper, Clinton, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Shea, Leland, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. They can
start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Suzanne Prescott, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanna Matchey, Osseo, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willem DIckhoff, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Ryzewski, Thompson, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Kingston, Ely, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Seleski, Livonia, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin J. McGrath, Albion, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sigmund VanDamme, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary D. Caolo, Scranton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard A. Dahm, New Haven, IN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Carnese, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Bowser, St.Francis, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Stangel, Shadow Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Banbury, Bowling Green, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gil Johnson, treadway, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Hanrahan, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Leal, hartsdale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vince Reilly, Margate, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Pennington, West Palm Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Devera Ehrenberg, Gloucester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Anderson, St. Louis Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trycenia Upshaw, Highland, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Jaffe, Glencoe, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Stewart, North Ridgeville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Anderson, Marshall, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Maloney, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David K. Nelton, Appleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Shea, Kingsburg, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Paul, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Miller, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lama Lane, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Archer, Newton, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Lake, Corrales, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Krois, Wellborn, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Karasiewicz, Parsippany, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—kathy Schockmel, Logan, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Black, Telluride, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Smith, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Ingersoll, Viola, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David J Wilson, Belleville, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Sotack, Hazle Township, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Hansel, West Covina, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Thalmann, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Russell, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philo Cramer, Woodbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Zamudio, St. John, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Wray, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willem Paffen, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Gilbert, Weeki Wachee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margot Snyder, escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Houser, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicky Frerotte, Ford City, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Crotty, Asheboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Anderson, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Daniell, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franklin Cox, Yellow Springs, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Demedts, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Mayer, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony M. Graziano, BNuffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Brusen, Mount Prospect, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Adrian Hopkins, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Smith, Fairfield, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Lee Null, Round Rock, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Castaic, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Castellanos, Selma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bart Dickens, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tenney S Carter Jr, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Carmel, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Symons, TREMONT, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David C. Berkshire, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Stafford, Myrtle Beach, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Dane, Ontario, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tristan MacAvery, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith D'Alessandro, canton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Gregory Yaroslow, Redlands, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Walz, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Alan Richardson, Muncie, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Cope, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MarvAnderson, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zak Mettger, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Tudor, Maumelle, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zak Mettger, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Dewey, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Jones, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Frost, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Allison, Pearland, TX

I've been in broadcasting for 50 years and there are many concerns I have about laws and enforcement by the FCC.
The FCC has been remiss in a lot of protocol and enforcement of broadcasters recently. Things like advertising and
promotion of gambling, lotteries, raffles, and other opportutities of chance where one must purchase that
opportunity. Also, in advertsiing commercials often the one paying for the ad is not mentioned. This ignoring of
laws and procedures seems to be carrying over to political advertising. The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Henry Sommers, Vestal, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Evans, palm harbor, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nona Schulz, Yakima, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Young, Nanuet, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Rudisill III, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Moser, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Blue, Prescott, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert S., New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Gillespie, Andover, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene T Mungen, Fulton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Detert-Moriarty, Janesville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Pickerell, Prescott, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Thul, ham lake, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Pollon, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Bunker, shreveport, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisette Terry, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall De Trinis, Lyndhurst, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Smith, Grantham, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Bruce Lenthall, Rosemont, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Reilly, Bernardsville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Babette Brackett, Rockport, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rima Rosenthal, Mam'K, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriel Acevedo, Toa Baja, PR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Rabinowitz, Delran, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Briggs, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Parker, Bordentown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy J. Brock, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Neale, Needham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan David Harvey Shaw, Highland, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Riker, Harwood, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ferger, Williamstown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Gibson, Byers, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Puppione, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katelin Thomas, Cutchogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven M. Burrows, Winston Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Thrailkill, Longmont, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra Self, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Willadsen, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cina Barker, Nashua, NH

A free press is not truly free unless it's honest, transparent, with ideas (and their funding) traceable to sources, so
that they can be evaluated. The public needs to know who is spending money to influence U.S. voters in 2012. I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—David Armstrong, Loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Gerber, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick McGlamery, Boynton Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorenzo Kristov, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Wortiska, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Terlazzo, York, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kieran Murphy, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T R. Ramakrishna, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lanna Ultican, Blue Springs, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Johnson, Shippensburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Faith Benson, Kingston Springs, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Roeder, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis M McDaniel, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Andrew Leffler, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Carey, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Rockhill, city, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Bernard, South Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Gold, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Langlais, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenna Kirkpatrick, Winfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Nash, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristy Rawson, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Sutton, Sunset, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Kappen, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Stone, Glenside, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Querfurth, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Minor, Indio, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corbin Anderson, Lewisberry, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Tandy, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Rogers, Port Arthur, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mahon, Wilmington, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Senegal, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Tholin, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Jane Palmer, Kirkwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Jim Curenton, Montrose, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Dollinger, DeSoto, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron, Spring Hill, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Ray, Batavia, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Ivory, El Paso, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Clark, LITTLETON, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jorge Arenas, MIAMI, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julian Hook, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Raposa, cumberland, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Porter, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Cherry, New Orleans, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudolph Ripp, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Einstein, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Michael Childers, Westminster, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Hisey, Tuscaloosa, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Wetzler, Kingston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard D McClure, vancouver, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mauna W. Richardson, La Madera, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary C. Rapaport, Eastham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Masani McGee, Mount Pleasant, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Weissberg, woodstock, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Elliot, Waterford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Hoffman, Park Falls, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Ellis, Rancho Santa Margarita, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Hrobsky, Berkeley Hts, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Moss, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Frank, St. Johns, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Ryan, Sea Cliff, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
These sorts of ads are a disgrace to our political system and a terrible influence on our youth. Please, STOP!!!!
—Fran Menley, Littleton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I think it is time for everybody to know who is trying to influence our elections: there are too many lies and half-
truths out there; it is important to know who the liars are.
—Michael Rothstein, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lydia Morken, Brooktondale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Driscoll, Ipswich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Graver Jr., Southampton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Klein, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cara Zwerling, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kogan, indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Bloom, Earlville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Bryk, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas G Philo, Greenville, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Murray Keele, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Tyler Scott, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Greenwood, Mount Tremper, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Karnowski, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karyn Goff, Livonia, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruthie Lees, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Clement, Covina, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph J. Wang, Sunnyvale, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Clements, Middle River, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elise F. Dellinger, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Solte, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Townsend, Willits, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald D. Ford, Midlothian, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roselyn Farren, Sharon, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale LaCognata, Fishers, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Johnson, Cherry Hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lolly Voss, DeKalb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John W. Huebner III, Marietta, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Stanfa, Chicago Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurence Angell, W. Danville, VT

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Gillund, Brownsburg, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Gillin, Superior, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Fosse, West Bloomfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Oconnell, willowbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Barnhardt, Robbinsdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wanda Huelsman, Dayton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacki Breger, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Sullivan, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Allen, Cumberland, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamie White, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerriann Nielsen, Hot Springs Village, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Hendricks, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Tricker, Stowe, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Turcotte, Belchertown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Erbaugh, Clayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads, and I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they need to serve the interests of the communities in which they
broadcast. They should start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Bianca Moebius-Clune, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Fischoff, Carbondale, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Wilder, Seffner, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Mathia, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trevor Hyde, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oliver Kienzi, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Konold, Montague, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Porter, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Mindar, Honolulu, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Gelinas, W SPRINGFIELD, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rollie Dreussi, Brooklyn Hts., OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Lambert, Roseville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Frueauff, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisabeth West, Elkins Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duncan Chesley, Durham, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Kelly, Pacifica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Swedenburg, Fayetteville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenwood Morris, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Owen, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Colosi, Weaverville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin George, Sierra Vista, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johnie Kemp, Hillman, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Gilmore, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Hentschel, Sugar Land, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Wise, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kahley, Lumberton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy and Emmet Smith, fort Worth, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Smith, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Rodriguez, Grand Prairie, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Barton, Holbrook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Lavely, stoughton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom McCurdy, Sandy, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Alsop, Granite City, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It is criminal that American democracy has stooped to this horrible level. It is certainly not healthy for our people or
our government or our world. Something must be done about this horrible ads and the groups, sinister as they are,
who pay for them. These groups must be brought out of the closet and into the light of public scrutiny.
—Raymond Moreland, Frederick, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It's time for the FCC to take its job seriously and protect the rights of ordinary citizens. Please get with it!!!
—David Brewer, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Schmidt, Chardon, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Alexander, Royal Oak, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin Britt, Mt. Washington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Rodriguez, New Windsor, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Parsley, Essex Junction, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Cameron, Richland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. I. Bashkow, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Weingart, Powell, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dominic Tancredi, Garfield Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Bunn, Raleigh, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Cook, Oldsmar, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Haynes, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alvin Nunez, Revere, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hughston, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald P. Clark, Kittery, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Wilms, Libertyville, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paxton Marshall, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay O'Brien, West Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donnatta Palmer, Artesia, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Petrie, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Steeves, Sandgate, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Bader, Cicero, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Lyon, Montpelier, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Miller, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Crothers, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Emerling, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Jolley, cedar city, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—sally Miller, martinsville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Carley, Lake Ariel, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert L. Derbyshire, Wilmingtob, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Pepper, ipswich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Levy, san miguel de allende,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Ponder, GAINESVILLE, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Melton, Euless, TX

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Jeffers, Liberty Twp., OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Rochester, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Davis, Cuyahoga Falls, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Swanson, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter William Lock, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Safron, North Ridgeville, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Urmila Padmanabhan, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Maddox, Concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Slosarski, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Leja, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mariam Ali, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Bonnett, Powell, OH

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johann Khamis, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Taylor, city, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vilma White, Temecula, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hector Vargas, Newark, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Stop the BULLSHIT!
—Audrey Lima, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Evans, Glendale, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Reed, Flagstaff, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Northvale, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cudney, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Iverson, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra Gordon, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary R. Weisman, Durham, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirk Blanchard, Newport, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willis Gilkey, McKeesport, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe McDONALD, BOULDER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erika Mittag, Cedar Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Booz, El Sobrante, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Kalama, Mt. Prospect, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas J. Bartis, Naples,, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Montross, henrico, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Mizer, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Kovacs, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ancel R. Patten, Longview, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Nighbert, Mechanicsburg, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Cogan, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stefan Grabowski, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Winsky Pearson, Franklin, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucia Antonelli, petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Erikson, Corinth, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Neal, Summersville, WV

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Knoblauch, Warwick, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendell Eatherly, Mobile, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul P. Tung, Rancho Palos Verdes, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Clausen, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Helmer, Cortez, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Bisbee, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Roys, Bristol, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Worcester, Fallbrook, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Fajdiga, Belen, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Heiss, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Schraibman, Powell, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Briefer, Berlin, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Heasley, Harmony, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Hurley, Eastsound, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Darling, Grand Ledge, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Conrad, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lewis, Felton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dillon Wu, Hoboken, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Russick, Boca Raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cherry Ellis, Sedalia, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Young, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Bridges, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Ryan, norman, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Welch Lasken, Escondido, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Lister, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erica Garcia, Villa Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra koepke, Holland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Skip MacAulay, castleton, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Fries, Wilton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike McCampbell, Pgh., PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Heyn, Port Jefferson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Touchet, Palm Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph L Kirk Jr, Trumbull, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Davis, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Toth, Salem, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William R. Wilson, Dayton, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Fitzgerald, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Ceglowski, Rupert, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Thompson, Wilton, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Marion Hamrick, Pittsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Fraley, Reedsville, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Murdoch, Stewartsville, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Jurumbo, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Dandekar, Havre de Grace, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eda Gordon, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Reden, Fernandina Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George M. Kesselring, Muskogee, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Alén, Allentown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—SGSchulman, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Van Horne, Middletown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Boyd, Saint Peters, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Pellegrini, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Lienau, Menomonie, WI

I believe it imperative to the moral fiber of this Country, and in keeping with the values we hold dear as a Country
to require transparency regarding the spending of money to influence U.S. voters in 2012. This information should
at least be available online, where it can be easily accessed.
—Mark Abushady, Long Island City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William S. Goldman, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Farnum, Mt. Pleasant, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Kulka, chicago, IL

The public needs and deserves to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I demand that broadcasters make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. It is crucial that public airwaves serve the public: that the public knows who is publishing what
infoirmation.
—Joan M. Walker, Bell, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ramona Hall, Hephzibah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Chow, Montgomery, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Wendel, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Simpson, red cloud, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esteban Caracciolo, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Coats, York, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Clifton, Panama City Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Kracht, Windsor, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Zaban, Lansing, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam McFadden, Waverly, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Brewer, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Taylor, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Ruebusch, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Carmichael, So Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol McGeehan, Holland, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Summers, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey N. McMahan, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Igla, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Bland, Orono, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angie Affolter, Mundelein, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi P Menkin, Saint Johns, FL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Fish, Brookfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Conover, Wellesley Hills, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lowenthal, Maplewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Turner, Kingsport, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Sutherlin, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Hart, Douglas, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesus Astudillo, Ontario, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mindee Tromeur, Oakland, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claire Sliptchuik, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. M F Geraghty Jr, Gloversville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Roberts, Thomasville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Gucker, Danbury, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Searles, Brodhead, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Hack, Kew GArdens, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James mayfield, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leah Miller, coconut creek, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johnnie Tilghman, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Raymond, Warren, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilma Dibelka, Weed, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Ross, Memphis, TN

The public needs to know who is spending money to influence U.S. elections in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Devol, Durham, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Marsh, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Johanna Cox, Fairfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Schafer, Saint Joseph, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Buchholz, Olathe, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim McCauley, South Williamsport, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loren Skarie, Vergas, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duane Miller, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Koury, Twinsburg, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Brannick, Elmira, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DavE BensoN, Aurora, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nora-Adrienne Deret, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Elliker, sparta, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Allison, greenwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Gibson, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ramey, Kenosha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa Yandell, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MB Hyden, Morehead, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rokki Carr, H, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Morris, Jamestown, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Gist, Paragould, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Rifas, Seattle, WA
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The public deserves to know who is spending money to influence U.S. voters in 2012. I want information about
how much money political campaigns spend on advertising at my local stations. I want to know who is paying for
these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Ward, Leavenworth, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Columbia, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Bucknam, Oceanside, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Carder, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Manjarres, Plainfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Moross, Crystal, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clare Toohey, Florence, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Beth Oliver, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nayeem Aslam, Villa Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Frehling, Red Hook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Petrequin, Black Mountain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. We should have information
about how much money political campaigns spend on advertising at my local stations. We should know who is
paying for these ads. Broadcasters must make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Wade, Greeneville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad M. Carnahan, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda L. Hart, Glenview, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert & Marty Ahles, St. Cloud, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Beardsley, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Frey, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Gasper, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Becky Cleland, Tryon, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Souvignier, new orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay McDonnell, Emery, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bette K. Davis, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Rotondi, Shutesbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris & Kristine Olsen, Santa Rosa Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Asad Rahbar, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Perez, Silex, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randal Johnson, Katy, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Shone, Sedalia, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dom Cavicchia, Martins Ferry, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at local stations in the USA. I want to know who is paying
for these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to American airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou Baxter, Melbourne Victoria,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B York, Lexington, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert & Diane Hindle, Haddam Neck, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Finucane, Chambersburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Allin, Grand Junction, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Fosgate, Beaverton, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Rutherford, Des Moines, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Heirich, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I should explain that I very
much object to the amount of money being spent by the PACs during the current political campaign. In my opinion,
and in the opinions of many other thinking Americans, such spending is a serious attack on our democracy. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Hamilton Ross, Bonita Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Nusbaum, Saint Louis Park, MN

WHAT THE HELL IS THE MATTER WITH YOU JACKASSES?!? PRESS FOR FULL DISCLOSURE OF
THESE DESPICABLE SUPERPACS...AND GET YOUR GODDAM HANDS AWAY FROM THE $$$
THAT IS STOPPING YOU FROM DOING THE RIGHT THING. The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Stan Serafin, Corrales, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zofia Yellin, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Ferguson, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Gantner, Grayslake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenne Giles, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Cervenka, NEW YORK, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Bryant, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Jennings, Villanova, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bigwood, League City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Hupe, Florissant, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Lasky, Aiken, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirleylou Tews, Edgerton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Dunlop, Brooklyn, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Wort, Aurora, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Cresseveur, city, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Dix, Cornelius, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Christopher Wrobel, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Clark, Lawrence Township, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Baker, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caol DeFelice, Plymouth, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Benjamin Lerer, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leora Troper, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irma Coy, PITTSBURGH, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Aflatooni, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy Keeping, Richmond, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Duran, Twin Lakes, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Muits, franklinville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Henry, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dominic Orlando, Lisle, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Collins, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kit Condill, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Stop the money grubbing, and show us just who these mutts are. Philip Parratt
—Philip Parratt, Oakhurst, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil van blaricom, Shelton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Ebright, Fort MILL, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Martin, Tracy, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. william dougherty, ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Multer, Lenoir, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kimes, Prescott Valley, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Stein, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory LeTrello, Lake Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Balaam, Northfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarence Wood, Savannah, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jodi Peterson, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Leverich, Dorchester, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Kahl, Dearborn, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—(Prof) Mary E. Hazard, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Romans, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth hamlin, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Montgomery, Pottstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Ennis, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Anderson, East Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Curnutt, Pittsford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mario Rivera, Winter Haven, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Coulon, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Naderhoff, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nelsie Aybar-Grau, Kingston, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce A. Ernst, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ricki Lubov, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Miller, charleston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Miessner, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Silman, brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marla Drucker, Asheville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Maurer, Seguin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cate Cardwell, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Severyn Bruyn, Newton Centre, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Fogel, Montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry White, Fairfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Lawrence Berg, Greendale, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Irving Broudy, Salida, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Salha Mamont, Sherman oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Sarich, Minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Munn, Holyoke, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In some cases, the public must endure misinformation; we have a right to know the parties responsible for that. too!
—Joyce Bagley-MEnges, Victor, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Goble, Macomb, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Frohn, Oshkosh, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Johnson, Delaware, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Morgan Taylor, CHARLOTTESVILLE, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Costanza, CAmbr., MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Reinicke, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy White, Fairfield, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Starr, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alon Rand, Florence, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JoAnn Wedin, Wonder Lake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Nelson, White Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Peterson, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bion Smalley, Tucson, AZ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Little, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marya Small, Tuckahoe, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lilian D Dillon, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reid Wood, Oberlin, OH

How bothersome it is to not have all the information with which to make an informed decision. The public needs to
know who is spending money to influence U.S. voters in 2012. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Mark Escajeda, Lafayette, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Korby Siamis, Pacific Palisades, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr Jack Mandelman, Flat Rock, NC

The public needs to know who is spending money to influence U.S. voters in 2012, and the FCC has the ability and
responsibility to ensure that the public has this information. I am encouraged that the FCC is considering taking this
important step. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Rosemary Pavlov, Pullman, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roland Calvert, Adrian, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Young, Farmersville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helmut Zitzwitz, Ponte Vedra Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Walsh, West Des Moines, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Murphy, Starks, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Terich, Temecula, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Holloway, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rae Pease, Lutz, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Erlichson, Somerset, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marvin Wingfield, Lynchburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Leff, Coral Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesley Woodward, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marci Taylor, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lara Dale, Corrales, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gehl Entwhistle, Jolie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin F. Engler, Dubuque, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Daniels, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Jaffee, Nevada City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bean, norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlann Copps, Anacortes, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caitlin Finlay, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Davenport, Simi Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Smith, Prairie Village, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Witt, Wilmette, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Conrad, Vacaville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Riley, Sparta, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian White, Venice, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Eamon, Colorado Springs, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Moore, Denver, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Mendelsohn, Cherry Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Sallia, Dundee, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Southwood, Mpls, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Caplin, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Nelson, Merritt Island, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Keenan, Mukilteo, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aubrey Schwartz, Rockledge, FL

The public MUST know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I HAVE A LEGAL RIGHT to know
who is paying for these ads. And I want broadcasters to BE REQUIRED to make this information available online
where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Dawn Mueller, Clifton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Mayor, Stockbridge, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Macaulay, Glen Gardner, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barb Smith, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Ciuffini, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Holmes, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Bullen, Paoli, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Drobny, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Viau, Lebanon, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Saltzman, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Weaver, Chamblee, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Michael Hutchins, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Reichner, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—FP Cooper, Pineville, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Hansen, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Hammond, Kenosha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Nehr, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Coen, Elizabeth, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Irvine, Plainfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Krueger, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Lazar, Mankato, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca LaGesse, Elgin, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charon D. Collings, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Furlan, Bolingbrook, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Peterson, Scotts Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Zeanah, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Hendrickson, New Hope, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Park, miami beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Driscoll, Windber, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Petersen, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roland Chapman, Port Clinton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Eric Young, des moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Please don't use the cost to make this information available as an excuse not to act. Broadcasters will make enough
money selling air time that they can afford to pay someone to put this information online.
—Marie Thompson, Smithville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Edmison, Carrollton, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tod Harter, Shelburne, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LeRoy Cassidey, Mobile, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Davies, Lake Forest Park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlie Morgan, Inverness, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Lewis Beck, LaVergne, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa Bakko, BOISE, ID
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Stuart, Bow, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Additionally, why does it seem that some political advertising with mis-information (aka - lies) are seemingly
allowed to air with impunity... mis-information SHOULD NOT BE PROTECTED BY FREE SPEECH!
—A Bruce Richardson, N.Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Harrison, Concord, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Deen, Redlands, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard S Wright, Cumming, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neng Sobukwe, columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jazz Sexton, East McKeesport, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Burkett, Shelby, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Skurdall, Enosburg Falls, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Chapman, Wheeling, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Williams, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Adler, Delmar, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wright Gregson, dorchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah and Arthur Finn, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Christlieb, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew J. Jadud, Columbia Station, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Heflin, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Taylor, Washington, PA
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It is time to do the right thing for the American voter. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Rory O'Neil, Carlsbad, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Twait, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Ely, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Garrett, Souh Jordan, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael MacIntyre, Laughlin, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven L Minier, jackson, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Syd Fredrickson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gurowsky, Suffern, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Savage, Frisco, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Schultz, watertown, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Helderman, Kane, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Martin, Lebanon, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Vandecarr, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. John Sanders, kearneysville, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Kayner, Southgate, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Schneider, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We the VOTERS have been these horrible ads. We have been inundated with this nonsense and the PAC's need to
come out from behind their dirty curtains. Judith Bronson Fisher
—Judith Bronson Fisher, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Wilkins, fitchburg, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Brown, Glastonbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myra Perez, Marengo, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Blank, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Walters, Natchitoches, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Redding, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Ainsley, Fort Collins, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mullen, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Stern, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Giarratano, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Lipson, New Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert E. Meller, Freeville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carmen Capper, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Ray, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Webster, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Curth, Ferguson, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrian Fink, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Stuart, Long Island City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Duryea, Northport, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Cummings, new yorn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Veronica Feinstein, Stamford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I think as a voting American I deserve no less and so does everyone.
—Beverly Harmon, Springfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Sorensen, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Hilbert, Carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Shearer Cooper, Boulder, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Podlin, Hanover Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Owen, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay savage, Holyoke, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Cardwell, Bonham, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Heitzenroeder, Florissant, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Luippold, Cape Coral, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William M Seyfried Jr, Boulder City, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Mounier, Morro Bay, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn e Brawer, rio rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Marchi, Hampton, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herby Martin, BOULDER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Moorefield, Clinton, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Frisbie, Edwardsville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tasha Doremus, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna L Walcott, city, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Collins, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Bahr, st paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Bernard, Mounds View, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Walsh, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pope, Turlock, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dominick Falzone, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Whitney, Concord, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tl Mcdaniel, Parker, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Thomas Benediktsson, Glen Ridge, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Barger, Summertown, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amelia Gambon, Prattsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janelle Witter, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Otto, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Brooks, Wheat Ridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Cunningham, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Vetter, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Amann, Ingleside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David M Regen, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James P Flesher, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Ramsden, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mona White, Willsboro, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathaniel Grubbs, Morrisville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Balmer, Lakewood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Welsh, Cologne, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bowen, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Pauley, York, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Brazis, Naperville, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Wood, Williston, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dane Rogers, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauryn Slotnick, Douglaston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyle H. Hyde Jr., Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Farrell, Newton Centre, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meyer Jordan, Pensacola, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Giudicelli, Newtown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chip Henneman, Layton, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Childs, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I just want to know who is paying for these ads!
—Jon Smith, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randal Pride, Arden, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Nettleton, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Aaron Johnson, Long Island City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Norbeck, Lawrenceville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Cordaro, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Schuler, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ewa Krakowska, Cortez, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Arthur, Stuart, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean-Theo Jost, hyde park, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernadette Daniels, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Keers, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Gellerman, Custer, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Munson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. David Pierri, Port Washington, NY
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The public wants and needs to know who is spending money to influence U.S. voters in 2012. We all want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Don, West St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronlyn A. Schwartz, Langley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Polis, Taos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Sutherland, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Brown, Colo. Spgs., CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Fishkin, Oklahoma City, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Kraft, Granville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Haber, Oakland Gardens, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Johnson, Corpus Christi, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Klein, Corpus Christi, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon McVety, Wake Forest, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ki Lee, Davis, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Young, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Galt, Sachse, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Rusk, Old Orchard Beach, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elin Heard, cottonwood, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
FRANKLY, I'D LIKE TO KNOW WHY 'TRUTH IN ADVERTISING' LAWS DO NOT APPLY TO
POLITICAL ADVERTISING - YOU SHOULD ENFORCE THE SAME RULES ON THE POLITICOS,
THAT YOU DO ON TOY COMPANIES, ETC.
—Lisa Patete, charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Zukas, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—bryan Owings, nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert T. Jordan, Cresco, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti Olsen, st. augustine, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Riley, Montara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Fuentes, somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Brown, Northampton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alonna Farrar, Vista, CA

The public needs and wants to know who is spending money to influence U.S. voters in 2012. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myra Perez, Marengo, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Krause, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JoAnna Paap, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Fox, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Hochsprung, Inver Grove Heights, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Hansen, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelly Young, Coaldale, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Chisari, Titusville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Harding, Mobile, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Krueger, Sylvania, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Caldwell, Kelseyvillle, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Michaelis, Montrose, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jayne Lee, Goleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Gilbert, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Finnegan, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Pearce, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Evans, Quincy, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Adams, Chicago, IL

This is America. This is not Stalin’s Russia or Hitler’s Germany. Stop hiding information from the public, from We
the People. We have a right to know who is buying our politicians! The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—James Stevenson, Victoria, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—V Alexander, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MaryAnn Satriano, Imperial Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Rowland, Newfield, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Steger, Longmeadow, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Sommer, spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Freij, Cypress, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cherie Connick, Crescent City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Watters, Redwood Cite, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pivovarnick, Dunmore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E. Merrifield, Olivette, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ned Fotis, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan MacRobert, Bedford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brin Petersen, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Munson, Winston Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Joy Fleisig, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Blohowiak, Charlottesville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwight Boness, Glen Ellyn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—SA Martinson, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Smith, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Please do the American public justice by holding broadcasters accountable.
—Mr. Nathan Berry-Chaney, Evergreen, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This transparency is a very basic necessity for our democracy.
—Sarah Hill, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Williams, Lakewood, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Eisenberg, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Romero, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Piburn, ITHACA, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sydney Parlow, Boston,, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Carl, Lansdale, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Payne, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Brown, Morrisville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Bonowitz, Newport Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for considering this matter.
—Christopher Kirchwey, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Voigt, Valders, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Kloth, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Del Kirk Engen, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bradley Highberger, Stowe, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Locatell, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Lavender, Galesville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Luella Balderson, Marysville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Isenman, Napanoch, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Mercer, S. Charleston, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Martin, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Cade, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Boyle, Grand Lake, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Meyer Jr, Washington Depot, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Anderson, Washington, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clara Piecuch, , IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Lane, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Fisk, Gloucester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William A. Kromer, Hancock, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Leaver, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Gross, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Budd, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Troy Latta, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed and to
include the basics in the ad itself. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Karen Steward, Greenfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Phillips, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeri Khajeh-Noori, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonnie Hamdan, loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Conrad Melton, Menifee, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Koenig, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Lewis, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Wankner, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet R. Hose, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Matusov, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Harris, Renton, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Block, Higganum, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Hoffman, Covington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Kauffman, Shenandoah Junction, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Irmiter, Weaverville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Desley, Hartsdale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
As far as I am concerned, the funders of these ads are wasting their money and my time. I will not watch, much less
heed, any ad funded in such a way whose sources are not disclosed. No vote of support will come from me as a
result of such ads. I will simply change channels, as often as is necessary, until sensible legal doctrine in the future
enjoins such ads. Now, if millions of Americans follow suit, that will have a profound impact.
—Mark McKennon, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rakesh Chandranatha, Golden, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Searles, Mansfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annie Philips, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremiah Williams, Hillsboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Wallace-Keck, Magdalena, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Rummel, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blake Winter, Orchard Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Davis, Orono, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Gosnell, Georgetown, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole Plourde, Amesbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Sommers, Diamond cove, ME
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Simple! If "it" affects the public, is meant to coerce the public, or convince the public then all related information
should be made available to the public. Furthermore it should be required that the delivery of the advertisement
include a public notification stating that all related information is available and where it could be found. I believe that
it's important to know the good and the bad in a public candidates life. However, it should be limited to only the
things in which there is a first hand account from a living witness or other substantiated documentation that can be
validated. There is no room for hearsay or slander. Besides, if a candidate can't win based solely on a solid track
record of making positive changes in the world then he doesn't deserve to win. In addition it's imperative to know
what corporations are backing the shell organizations so we can watch for things that benefit that company. Just to
ensure it's actually a contribution instead of a favor that requires repayment. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Chris Lewis, Slidell, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Knittel, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Fulmer, Mechanicsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Bain, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory H. Robb, Marlborough, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Robinson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Beaty, New Smyrna Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy West, new york city, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gil Jenkins, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Combs, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew R Arns, Evans, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myra Hefner, Vero Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Westmoreland, Elizabeth City, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Kegebein, Salkum, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Hoover, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Dauten, East Longmeadow, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Olson, Dwight, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert S. Lynch, Mahopac,, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Post, Lee's Summit, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Ann Herr, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine M. Lite, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S M. Schumann, Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudy Cervantes, Clarksville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Bry, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Reynolds, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Becker, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Davin Raske, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Hibbard, Otto, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Treece, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wakefield, Snoqualmie, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daina Rudolph, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Joseph, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark E. Bye, Schofield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bekki Tippens, Colrain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Kyes, Tallahassee, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Les Rees, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Doell, Wadsworth, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Featherlin, Lancaster, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online -- and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary B. Larson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Sobolev, West Bloomfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Swatez, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Crimmins, Windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Wolfe, lebanon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard W. Firth, Mechanicsville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delain Taylor, Willow Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Gelb, Englewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Kogod, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herb Sayas, New Orleans, LA

My wife and I want to know just who is paying for all of those political ads. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Lynn, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annie Wilder, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Avalos, Tinley Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Job Key, Athens, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RL Spriggs, REDFIELD, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Romy, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrel Irving, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Veronica Hayes, Ferndale, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Free, Malden, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri Kelley, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Hamburg, Glenside, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Shirley, Bartlett, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Eileen Welsh, saint paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann young, tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas R Peer, Prairie Village, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Godwin, Philadelphia, PA

Truth in news, and truth in advertising! A fully functioning democracy needs both, and we count on you to help
keep people honest! The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Rick Spencer, Cranston, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Garcia, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert P Belliveau, west hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Dokken (Betty), Edina, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine P. Versluys, Faber, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tara Ward, East Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michal Komorowski, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pryor Dodge, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Sully, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Ravnitzky, Mahopac, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Allen, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Glover, Moneta, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Sheehan, Tenants Harbor, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Denison, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Huffman, Newton Upper Falls, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Chapman, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael King, Newton Highlands, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Porter, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Provo, Fredericksburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Williams, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Henry, Canton, NY

Are we or are we not a true democracy? If we are, then we the public need to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Dave Edgar, Newfane, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mel Templet, Pottsboro, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Hobson, Hartland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Jarrell, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Larson, Bremerton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Day-Lucore, DENVER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy F Danner, Englewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Radcliff, Osceola, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Winchester, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James White, Corpus Christi, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Lester, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schneider, flushing, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Berger, Midlothian, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Morrison, Westville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dinah Zeiger, Moscow, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucille Arneson, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Gardner, Central Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hunter, Penn Yan, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hermine Levine, Spring Valley,, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Have you not figured out that the Citizen's United case is one of the most corrupt and corrupting decisions handed
down by an activist supreme court that is trapped between ideological blinders, is likely bought off and has proven
its biases in the 2000 give away/pay-off election of GW Bush over A Gore... so much for states' rights. You might
consider what is best to keep the damaged remains of this democracy limping along unless you are hellbent on
destroying it.
—Wayne M. Paquette, Brooklyn, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Fernandes, Yakima, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann K. Blombach, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Herzl, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Markus Kubetzko, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Luick, Cazadero, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethan Zink, Yakima, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Bernstein, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Snyder, Gurnee, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Newman, Henderson, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clara Calloway, Punta Gorda, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Norris, Broomfield, CO

Don't keep us in the dark! The public needs to know who is spending money to influence U.S. voters in 2012. I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Brenden Kjar, Asheville, NC

The public needs to know who is spending money to influence us voters in 2012. I want to know who is paying for
all political ads. And I want television/internet broadcasters to display on screen who is paying for all political ads
so that it can be seen during the duration of the ad. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by providing
transparency --- putting their political files online, and by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials.
—Michael Conrad, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Godusky, Macungie, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Plum, Barrington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Weber, ft. collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Hendricks, milford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willie Dubas, south haven, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Richmond Hill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Schaeffer, Caldwell, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paulina Watson, Newburyport, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard & Martha Olson, Minnea[polis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Shields, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Bynum, addy, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Knipp, Blue Springs, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John R. Carter, Antioch, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan J Sacco Jr, SAINT CLOUD, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alec Wysoker, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Stokes, Trenton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronda Snider, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Walker, Dummerston, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin E. Wilder, Rio Rancho, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Berthold K.P. Horn, Chatham, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curt Welty, Buena Vista, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Jerome, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Meyering, Owatonna, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Hemingway, Bayfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Freda Ballas, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corina Weidinger, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Fried, Brighton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Rustanius, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Lagloire, Tujunga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Alexander, Eugene, OR

For all we know, al Qaida may be funding Ron Paul's ads. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Michael Youther, Murphysboro, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Swalby, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Belman, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew M. Cohen, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Walker, El Centro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Donnelly, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arden Voigt, Valders, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Layne Schwarting, Cheyenne, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Whiteaker, Ava, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Campbell, Hazard, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bell, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Especially in these times, when so many ads carry blatant lies, we at least need to know who is lying to us.
—Melinda Hardin, Cooperstown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan mcdonald, nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Chismar, Edison, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Knowles, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Palmer, Tonasket, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Bauman, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael R Thompson, Flint, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vel Santic, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Livingston, Simpsonville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Olkus, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica White, harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—j Keirn-Swanson, Berea, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Abrams, West Linn, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Malloy, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Deep
pockets and ultra-right agendas are not what democracies are about. Just because the Supreme Court has given all
the rights and privileges of an individual to Corporations, doesn't mean CORPS have any significant "say" in
politics! Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Trujillo, Taos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Gold, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Waltasti, Wentzville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Thirloway, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary A Lail, Beacon, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerri Kesterson, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Straavaldsen, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Anderson, Coconut Creek, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Sams, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Grillot, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Hass, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Winni Troha, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Crockett, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip J Crabill, Highland Village, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Kay Reed, Haverford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Zinner, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Ryder, Riverside, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Peeling, Eastport, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Peter Eng, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Hlodnicki, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Aber, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. Citizens United ruling is
wrong and the people of the United States are being undermined by unknown, unnamed sources and we demand to
know. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Judy Walls, Fairfield, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth E. Andersen, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Lim, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip B Tursky, Lucerne, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Anderson, Mountain View, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary M. Penman, Surprise, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Burley Thomas, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Kerznar, Hartland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Larsen, Minden, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angie Francis, PHILADELPHIA, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian T. Simonds, Neillsville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lynn, Katy, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David M. Hayes, Salem, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Burke, Clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Phillips, Boonville, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Scriven, Whitman, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Orem, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wolff, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Gile, Shrewsbury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Kithcart, Only e-mail, not phone., NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James A. Kruz, Ann Arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Ruberto, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suresh B. Damle Ph.D., Highlands Ranch, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Jacobson, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cristy Wright, copley, OH

It is bad enough that the Supreme Court allowed corporations to spend unlimited amounts of money to affect the
outcome of our elections, but the public has a right to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—William P. White, Bryn Mawr, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want to know. I want
information about how much money political campaigns spend on advertising at my local stations. I want
information about PAC's/Super Pac's and issue group ad spending. And I want to know who is paying for all these
ads. And I want broadcasters to make this information available online where it can be easily accessed. And to give
us the links to it. We are the people--we are the voters. We need to know. Broadcasters enjoy free access to our
public airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
They can start serving us by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials. Thank you.
—Jim Engelking, Golden, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Jewett, Ludlow, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Levine, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry D. Evans, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Goldwine, Surprise, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Victory, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Krasowski, Portland, ME

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Lynch, Mine Hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lahey, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Massman, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I have a better idea. Since elections are in the public interest, and that the costs for running an election campaign are
out of reach for an average citizen; broadcasters should be barred from charging for campaign advertising.
—Alan Brown, Canon City, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bibi Eng, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Reinbold, Saginaw, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Morton, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Woolever, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Powell, Kennebunkport, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Stottrup, Whitewater, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Sinkler, Fountain Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Grega, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Damgel, Centennial, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Commers, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Gold, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Curry, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Cho, Elmhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah E Hood, Raliegh, NC

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Genevieve Levin, gray, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lana Henson, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Bell, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Back, Fisherville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie McNairn, Taos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Wallace, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Myers, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Fierman, Woodstock, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Hochberg, Philo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Bell, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dalbergaria, warren, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Bains, Lady Lake, FL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark White-Masters, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This must include the names of all members of front groups, those groups that supposedly are acting as persons.
—Emma Dalsimer, West Point, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I am retired from over 40 years in advertising and pr and yes it is absolutely necessary that no one be able to use the
public airways to attack anyone without being identified.
—Lawrence Higgins, Glen Cove, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan Laurent-Faesi, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Guenter, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chari Daignault, Orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Johnson, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Klein, Walled Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Huff, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brynnen Owen, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Harney, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Kastner, Santa Fe, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Klingelhofer, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Smith, CALHOUN, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Jones, Salem, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Messing, Traverse City, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Becksvoort, portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Roach, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David McCray, Jemez Springs, NM

I want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Leslie Kappes, Hewitt, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Gallin, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Albers, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Williams, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary McGlynn, Scranton, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Callahan, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laraine Thelin, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Herstein, Johnston City, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Palmer, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armida Gilbert, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Pierce, Chester Springs, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin Bixenstine, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Gilmore, nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Mecham, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Kilby, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert DeSimone, Newton Centre,, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Moses, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Hartwick, South Lyon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Hinson, Simpsonville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martyne Bailey, Cape Canaveral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Niksic, Hammond, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Spohr, Tahoe City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Jeff Hall, Ames, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
GIVE US SOME FEELING THAT THE COUNTRY IS NOT COMPLETELY CORRUPTED
—Burt Alpert, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Meyer, stacy, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Mark Downs and Webb, Lubbock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Pulvermacher, Middleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Berek, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Ziskin, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Shinn, Haslett, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharyl Carter, Southern Pines, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Halcomb, Pine Grove Mills, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Hornaday, La Fontaine, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Sanders, Greensboro, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Shaw, Abilene, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allison Kerr, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Wilson, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anoop Ghanwani, Rocklin, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Craig, Gahanna, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wm G. Murrell, Tijeras, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bert Goff, New Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Chapman, Silver Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Becker, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marikka Pretz-Anderson, Strongsville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mortimer Glasgal, Ventura, CA

We, the United States public, need to know who is spending money to influence our vote in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters have free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. Please help to save our democracy by ensuring that voters have access to this information.
—Ann Connolly, Marblehead, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Cannistraro, Clifton Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Ball, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Davis, Ocean Grove, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Gordon, Evans, GA

The public needs to know who is spending money to influence U.S. voters in 2012. Broadcasters get free airwaves.
They make a lot of money off political ads. In a democracy, information is supposed to be public, especially
information about elections. I want to know: (1) how much money political campaigns spend on advertising at my
local stations: and (2) who pays for these ads. This information should be available online where it can be easily
accessed.
—Lois Sturm, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claressa Guyette, El Paso, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite E Boyd, Normal, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Jacobs, NEW YORK, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Bala, University Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Koschmeder, Lawrenceburg, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Hutchinson, Collinsville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Andruski, Clifton Park, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Cohan, philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Ware, Palm Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Plummer, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Depner, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Elston, La Conner, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosa Lyons, Bellingham, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Dill, Albany, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Bergman, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Stable, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Hamil, Black Mountain, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Plitt, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary DeHoyos, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Davis, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Opel, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Perry L. Adler, Belmont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew McGovern, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pradeep Natarajan, Eudora, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda meilink, Box Elder, SD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erica Feld, New York, NY

Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. The public needs to know who is spending money to influence U.S. voters in 2012.
—George Dibelka, Weed, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Korn, CHIPPEWA FALLS, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarence Rosa, atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Zweckbronner, Johnsonburg, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Biglow, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Penny McMullen, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Pries, Homewood, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy Wise, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas E. Daigle, Lima, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Murray Pender, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Bailey, Omaha, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evalyn Parson, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Henkels, Duluth, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Fairfield, Bonita Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Cannito, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Crane, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lester Sheran, Powder Springs, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Landis, Signal Mountain, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Mahoney, englewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Barbieri, Milton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Haydu, Newton Center, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natarajan Krishnaswami, Hyde Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Morton, Eden Prairie, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William A. Rullo, Port Jefferson Station, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Childers, asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Wolff, Sioux City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Larry Stell, Glasgow, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eddy Zalinski, Spring Mills, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bleiweiss, Methuen, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Scott, Palm Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cass Chulick, Inman, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tara Brennan, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warner Smith, Char;lotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Hesselink, Neshkoro, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Silverstein, Mansfield, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Duncan, royal Oak, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oscar Revilla Alguacil, San Sebastian de los Reyes, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Becky McLaughlin, mobile, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Payne, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Anipen, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Johnson, Savannah, MO
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The public needs to know who is spending money to influence U.S. voters. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Myra Jones, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Zimney, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Paul Illert, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Mayhew, Charlestown, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Robbins, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Martin, West Hamlin, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Ball, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Wells, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Stuhlmacher, WHEATON, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Slade, Loves Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—carol Nelson, Olney, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
These special interest groups cannot be sheltered behind an iron curtin. The public has a right to know who is
saying what anything less than that is censorship.
—Pamela DeFilippo, Durham, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Hopkins, new rochelle, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Novasic, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Johnston, Elk Grove Vlg., IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Marie Naples, West Haverstraw, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Col Dodd Meredith, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Walker, Swansea, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary LeBeau, Warwick, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garry Chilluffo, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Cloud, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Meier, Cedar Falls, IA

The public needs to know who is spending money to influence U.S. voters in 2012 and beyond. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duncan Duchov, Winchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Phillips, Pasadena, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Shekter, Tijeras, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Overlid, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Kelley, oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Bowersox-Johnson, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Courtright, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alba Chitouras, Somerville, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Spiesel, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—margaret Bergwall, Haines City, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lamont Sweisberger, Elkhart, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen L. Robinson, Oak Bluffs, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Vazquez, Hallandale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruben Moren, Euless, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Lee Clausen, Amherst, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Reuss, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Broughton, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert D. Smith, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen Hoerl, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Edward Rosbrow, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha D Proctor, Inverness, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Moeckel, Ashford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Holloway, La Vergne, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Breckenridge, Bedford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sophia Bicoy, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dominic Caruso, Rochester, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wanda Willey Halpin, Milbridge, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Austin, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loren Hagen, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael B. Reed, Sheridan, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wichman, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trevitt Schultz, Pt. Reyes Station, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Hepfer, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Arlen Britton, Northfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Pinson, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Pitzer, la Jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jary Stavely, Fort Bragg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Joseph Uhrhane, Morristown, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremiah M Sattler, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Silver, atlantic beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerry Pirritano, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard McGonagle, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Frondell, Plymouth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Forrest, Littleton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Joiner, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Ransom, Durango, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—W Little, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Babb, Healdsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lor Cubbison, Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Smith, fairfield, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Brummond, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Harbour, Canton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Garver, Brentwood, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbi Panelli, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Abaray, Evansville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Johnson, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Babula, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey Rabichow, Anthem, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr Renee G. Koel, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aurora Insurriaga, CHICAGO, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Langel, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Boettcher, Arena, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Parks, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Marie Lahaie, Lynn, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth E. Fichter, Oak Park, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Calfee, Green Cove Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Matz, darien, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Poonpanij, Fishers, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Kindfield, Summertown, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Frock, Frederic, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Molz, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Stolk, Plainfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles McGibbon, chino valley, AZ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Sennert, Catawissa, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edd Blackler, Bigfork, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Silver, atlantic beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Penderghest, Decatur, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Lemaire, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Bagwell, Tallahassee, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Amy Graham, swarthmore, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Sorensen, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patsy Robertson, Winter Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl P. Bradford, SANTA BARBARA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen and Robin Newberg, North Granby, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Lynch, Chestertown, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Massapequa, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Carstensen, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Kraft, New Rochelle, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Knabb, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Sanders, wimberley, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mo, New Brunswick, NJ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenna Lang, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hughes, Plattsburgh, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Gundlach, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Weikel, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Lennon, Newport, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Gilliland, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Russell, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Edwards, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Matysik, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth and Penny Bruce, Shorewood, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Stofferahn, Grand Forks, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dobsevage, Bethel, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Welgos, Wake Forest, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Torres, salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Greig, Berrien Springs, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracie Nunneker, Deerfield Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns and PACs/SuperPacs spend on advertising at my local stations. I want to know
who is paying for these ads and what candidates they are affiliated with. And I want broadcasters to make this
information available online where it can be easily accessed - or better yet, add lines to the ads themselves.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Fancy, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Phillips, Sonoma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Neal, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Scriver, Two Rivers, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond E Patterson, Fox, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hal Cohen, Fishkill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Cook, Wadsworth, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rucker Keister, Salem, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Goodman, Soda Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kieran Downes, Quincy, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Tamblyn, Medford, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Neale, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Back, Mars Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Sanford, Burnsville, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Sawyer, Stratford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Olson, Eden Prairie, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Millay, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Hambrick, South Windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claire M. Nagel, Cape May, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Prince, Kalamazoo, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia ryan, No. Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Horsell, Coupeville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David E. Lilienthal, East Dennis, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Johnson, Bremerton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriel Newton, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Null, Richmond, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Pearson, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Stelmach, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Chandler, Bloomington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther Post, Beachwood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Joseph, Minneapolism, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hall, Exeter, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Wohlbold, Merritt Island, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug James, Boone, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard J. Tarver, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Hopkins, orleans, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Gioannini, las cruces, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Brittle, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise TATUM, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rand M. Hubiak, ASBURY PARK, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorli Rainey, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Moretta, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Noerpel, naoma, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Van Wagner, Southport, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Larrick, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Henry Smith, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Murphrey, AMARILLO, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Riley, St. Charles, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Starke, Verona, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou Graziani, Lexington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Griffith, Cobleskill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Byron L Davis, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Zox, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam May, hunt valley, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Monahan, Atlanta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Shephard, Watauga, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ElvaKatheryn Beckel, Indio, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Seidman, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy J Colancecco Jr, Somerdale, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luisa Cox, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Christine, Bethlehem, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanya Castiglione, Danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Dehn, littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Schaack, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Petra Serafim, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Simon Roberts, Westminster, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Niebauer, Collegeville, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan McCauley, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Wysong, chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Damon Brittingham, Lansdowne, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Bush, Southlake, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hewson, Westland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Crand, northampton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonita Sessing-Matcha, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nansi Weil, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Kelley, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Hall, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Kirn, cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Winegardner, Bloomfield, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. We know who the sponsors
are for other ads that appear on broadcasts. This is only a reasonable measure of accountability. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Marsho, Peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent M. Nicoletti, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Brown, allen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Jacobson, Hanover, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Woody Mitchell, Matthews, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Anderson, Anderson, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.This is not a lot to ask to know the real the facts,It is our right.?????
—James A.Quarford, Newtown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Lowe, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chilton Gregory, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Hodge, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Madelyn Gaul, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Funes, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Jarvis, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Shih, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Schneller, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hayes, Horseshoe Bend, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hubertus Raben, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathe Higgins, Rumney, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Knipe, dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Rochefort, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Schwan, Aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Heath, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Thoms, Norwich, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Edwards, Kirkland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Chastain, Chisholm, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Stranimier, wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Bahn, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin McDermott, S. Glastonbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elsa Peterson Obuchowski, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Martin, Hanover Township, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Hathaway, Veazie, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Zweig, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Pedersen, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cybele Hantman, St. Johnsbury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Clegg, Yucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbie Knable, Brookline, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thierry Willner, Kanab, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristina Cliff-Evans, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Gilbert, Hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Miller, Port Washington, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren L. Page, Cedaredge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Martinez, Tampa, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Good, Winchester, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chems Touati, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Apt, randolph, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary E. Norcross, Mifflinburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Crothers, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret E DuPrey, Pickerington, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Bob Beaudoin, Murray, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cary Okoro, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dexter Jeannotte, Shokan, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evonne Herkert, goshen, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrell Beck, La Farge, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Eliot Linton, Wilmington, DE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—gregory de Bourgknecht, brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Santos, Fayetteville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Schneider, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Goldberg, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tiago Galletti, Walnut Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Schrieber, Prescott, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Campanaro, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Tripp, Lynn, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Craig Coelho, Riverside, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen B. Gillaugh, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Mendes, Port Townsend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Sweimler, Reading, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fletcher Cossa, NEW YORK CITY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Lane, Palm Bay, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Angell, Rescue, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra S. Brown, Gill, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Reid, Mountain City, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Tomlin, Suffolk, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
"Sunshine is the best disinfectant." Thank you.
—Greg MacGowan, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Murray Levine, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Marthouse, Brookneal, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Goodman, Espanola, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ivory Crampton, Richmond, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fillip Caps, Santa Cruz, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Dalton, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allison Stockley, Livermore, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Fenton, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brion Black, Howes Cave, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Paul, Holyoke, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Hohn, Chapel Hill, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ellen Barbezat, Elgin, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loren Johnson, Huntington Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hansknecht, Northville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd Bradsher, Livingston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Steiker, Caldwell, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Stevenson, Port Townsend, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Foss, Pinole, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Cloninger, Town & Country, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Hearn, Round Rock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris Moore, Nazareth, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Burgess, Park Ridge, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zach Stein, philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John S, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Ouren, Muscoda, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard L. Miller, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerhard Bedding, Keene, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louise Goldberg, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda Weinstein, Porterville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Lay, Wheat Ridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard E Smith, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawson Lapsley, Yakima, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John F Tate, Macon, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Albright, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Martinez, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Allen, Ankeny, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Klimowicz, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenn Maher, oxford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—john Dearolf, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tommy Grice, PENSACOLA, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse L. Ashcraft, Lakeside Park, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Allen Brown, Lathrup Village, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Boyce, Hatboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Tabickman, Howard Beach, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lehnherr, Billings, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Thomas, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Mackey, SHELTON, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorian Sarris, Craftsbury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Matthews, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Corbin, Hermitage, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Stewart, Holbrook, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Renner, Manhattan, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Lee, Boston, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther Surovell, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Le Roux, corpus Christi, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve L Green, Sedro Woolley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Welms, Parkville, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John St. Clair, Ontario, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Olson, Moore, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sagert, Waukesha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christy Gunter, Lilburn, GA

The public needs to know who is spending money to influence U.S. voters in 2012. We want information about
how much money political campaigns spend on advertising at my local stations. We want to know who is paying
for these ads. And we want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve & Nancy Griffin, Custer, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wes Lowe, Pikeville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Peters, Los Osos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Richard Kuczkowski, Valley Cottage, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zoe Whitney, Copenhagen, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Vaught, Antioch, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Johnson, Great Barrington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Page, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Prothero, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Ader, Reinholds, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Lee, Greenback, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Carter, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Jose, Apple Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Dvore, Rowe, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Woolley, Lehigh Acres, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lajos S Heder, Cambridge, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Peterman, New Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Clark, Susanville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Linderman, Winter Haven, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Jacques, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lance Lauritsen, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keri Nequist, keego harbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Chennault, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Les Polk, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Schille, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Wills, Claremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darla Ritchie, New London, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Council, Ashland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Antoinette O'Neil, Medford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leland Long, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Macomber, Las Vegas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Krantz, Castro Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Vollmer, Rice Lake, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J W Dettmann, Gainesville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erika Gavin, enfield, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Callie Bourgeois, Magnolia, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maris Keller, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luciano Lemos, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adolphe Bernotas, Windham, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas M Stalnaker, Glen Dale, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Weinstock, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Kast, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Lopez, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Freeman, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Pedersen, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Aaeng, Ft. Collins, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Randle, Parkville, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Fukushima, Kailua-Kona, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Noyes, bloomfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Solovaye, woburn, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Belinda Berkemeijer, Hedgesville, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexa Woodward, Greenville, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fredi Hamilton, sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Witmer, Clemson, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas E. Manes, Wimberley, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Kapetsky, Lelend, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Reed, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenna DiFeo, Incline Village, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Libbares, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Snyder, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred and Louise Colman, Arbor Vitae, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Roth, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Skolnick, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Higgins, Corvallis, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melina Sapiano, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Strimple, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Ater, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Nicklay, Moorhead, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Kanak, Cherry Valley, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Smith, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennie Brawner, San Marcos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Weiss, East Windsor, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Little, Larchmont, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Dahlman, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Curt Miner, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Gish, Roanoke, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wright Mier, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Germain, Watertown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carman Moore, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Barnes, Veneta, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne Hochberg, Jupiter, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne E Leary, MANCHESTER, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Basil Matychak, Huntington, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Thryft, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Swift, Martinez, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Maris, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thelma Kidd, Brentwood, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Gordon, Ewing, NJ

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Dawson, Friendswood, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Nardell, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Norland, North Mankato, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willette Riley, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nabeel Zabak, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. gerald haussler, san mateo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Lippin, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Wild, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Bobrick, New Bedford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Crand, Brighton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorelei Bolger, okatie, SC

The public needs to know who is spending money to influence U.S. voters in 2012. At the end of every ad should
be an announcement saying "paid for by _____" and the blank must not be some cover-up organization like "People
for a Strong America", it must be full disclosure on what candidate or candidates are behind the ad. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Zak Othmer, Hoboken, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Hewitt, Greensburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Hoffman, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Culbert, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Miller, Sonoma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Cummings, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hansen, Charleston, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judi Duncan Yantiss, Royal Oak, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Collins, Dover, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Snellville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benna Kolinsky, Boomville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Dubois, south burlington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they are supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Federman, Ottawa Hills, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bertram Levinstone, Basking Ridge, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannine LeMay, Beverly Hills, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Leurquin, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Cartier, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Hopkins, Peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim O'Neill, tequesta, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Moustafa, Cypress, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Ossenfort, Rensselaer, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Brenner, huntington sta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S A. Linden, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll those commercials.
—Toni Aguilar, el paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Prisca Gloor, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Somers, Newberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorsey Stebbins, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Barber, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Zinz, Saginaw, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sadie McFarlane, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Webb Jr, Boone, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miles Fidelman, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Gilliland, Tujunga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Parez, Dumfries, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Shepherd, Vashon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen O'Neal, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Ahlgren, New Smyrna Beach, FL
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The public deserves readily accessible information about who is spending money to influence U.S. voters in 2012.
Information about the amount and sources of money spent on political advertising at the network and local levels
should be made available online where it can be easily accessed. Broadcasters are most helpful during elections
when they make it a goal to serve the interests of the communities in which they broadcast. By fully disclosing the
names of both the front groups that place political ads and the financial interests that bankroll these commercials,
they are informing their customers and communities in service of that goal.
—Christopher Gaule, Grafton, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glorye Wool, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Meskus, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Karlesky, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose Helmberger, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We have a right to know who is presenting information so as to determine its accuracy and veracity.
—Kristin Erman, Joplin, MO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karolyn Fuller, Superior, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Chalfa, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Merryman, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Straw, madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl E. Hartung, Dover-Foxcroft, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Sarver, Cranberry Township, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Shull, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Collins, Hampstead, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Hillegass, reading, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mahlon Lovell, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Rastani, Marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick J Wood, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Flory, Oak Grove, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patty Boyd, Danville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Straus, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Smith, Belmont, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tess Kindig, Medina, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Austin, spokane, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Green, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarita Trujillo, Huntington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Resseger, Cranston, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merrill R. Frank, Jackson hgts, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trenton C Landreth, McKinney, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Olive, Sherman Oaks, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita McDermott, North Kingstown, RI

The public needs to know who is spending money to influence U.S. voters in 2012. We don't need a government of
the moneyed, by the moneyed, for the moneyed, nor one bought and paid for by this sort of underhanded behavior-
-which amounts, given its cost, to just plain corrupt bribery. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Such ads also MUST have
as part of them or as information immediately following or preceding them WHO paid for them. They MUST NOT
be allowed to be anonymous!!! Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online
and on the air, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Ralph Meyer, Bakerstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim, Greenville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Schilling, longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Davidson, Dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Kopp, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cronin, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Villarreal, santa cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Duncan, Audubon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Doughty, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Rouse, Cambridge, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren C. Teffeau, Albquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie White, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Clark, Oshkosh, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. We must be
able to follow the money!
—Christie Allan-Piper, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Graham Clark, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia McCarthy, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ziegler, Casselberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Meeks, Hamden, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Jacobsen, Woodstock, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Trupin, Marshfield, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Walker, pinellas park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia McGuire, Grand Forks, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy O'Halloran, Eau Claire, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Weingarten, montpelier, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Cheverie, Buffalo, NY

The public needs/deserves to know who is spending money to influence U.S. voters in 2012. I want explicit
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to, and I feel must,
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—William Voorhies, West Tremont, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—WL Head, Candler, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patti Constantino-Martin, SPRING HILL, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Haslam, Cedar Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Ignizio, Tamarac, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Ericson, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Bakke, Cedar Rapids, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lila McGrew, Everson, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron and Marya Santi, Medina, WA

The public, both from the U.S. and from abroad, needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at local stations. I want
to know who is paying for these ads. And I want broadcasters to make this information available online where it
can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials. This is something that should be done in every country, for every political campaign, and the
USA could very well set up the example by being the first one to do so.
—Uriel Carvalho, Pascoag, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Charlie Dibe, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Tommaso, Douglaston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Wenger, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emma Fauss, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi Myrvaagnes, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franklin H. Ellis, Scottsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Rogers, Pueblo, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Goldman, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Whittaker, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Ballard, Jackson, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to broadcast this information immediately after each ad they air. On television, so
anyone who has little or no online access knows IMMEDIATELY who has just been speaking. Broadcasters enjoy
free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. Broadcasters can take a second step in serving us by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll them.
—Moira McAuliffe, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Connerton, Frisco, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ned Eisenberg, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Taylor, Waterford, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan D. Anderson, Davenport, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Soretta Rodack, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Flynn, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Wathen, Highlands Ranch, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitch Mellman, Palm Springs, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanie Summer, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacey Lawless, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Stan M, Apex, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Wood, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Mickelsen, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leo Lucido, beverly hills, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mahlon Darlington, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Kelly, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Powell, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Busch, Missoula, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LisaJo Laptad, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laraine Winn, Clearwater, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Woods, Oak Lawn, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hooper, west chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Ridenour, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Salcido, Pinole, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Divine, New Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LaDonna Albanese, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David O'Grady, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Paul Giles, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Almendarez, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Habern, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Ivey, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Vasily, Norristown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Marshall, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Oberg, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Takos, Homosassa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fermin Torres, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Troyano, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Haniel Garibay, Virginia Beach, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Grzegorzewski, Largo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine W. Tendle, Roseville, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Walsh, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Miguel Picker, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Shaw, phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ciji Ware, Sausalito, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Francis, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony McCraney, GREENVILLE, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rafael Valentin, Dudley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rex Ritchie, Middletown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norm Graewe, Fernandina Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Anthony, Fernandina Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don McAninch, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Chasin, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Rowley, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Haegele, southampton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Bisbee, Corvallis, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Wolff, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Alsip, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Griffin, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Nan Phillips
—Nan Phillips, Richardson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Roberts, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross Kelsonpetit, Miami Beach, FL

The American Public should know (should not have to dig for) who is spending the millions and billions on
television advertising designed to misinform them. Most citizens are too busy to wonder who, and even if they do,
to ask who pays so much to manipulate them. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Nick Wimett, La Madera, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Ashmead, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Smith, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen McCorry, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Miller, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Bodie, W. Henrietta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlene Ward, Willingboro, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Bean, MOUNT PLEASANT, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Bathanti, Vials, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Lamb, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Char Brandl, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanislaw Lubecki, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Greenhaus, East Windsor, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Mitchell, Reading, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Since we own the airwaves when will we get the service as owners we deserve?
—Donald Daher, Aitkin, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trevor Williamson, Clawson, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer White, albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Smoot, Rock Springs, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Furr, Albemarle, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Jeknavorian, ft. lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Somers, San Carlos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Timmons-Harris, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Burns, Eddystone, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Nonn, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Puckett, Kernersville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Colman, Plainfield, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Alan Gross, Somerset, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Voorhies, West Tremont, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nora Gyetko, White Plains, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Perras, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hochanadel, Schenectady, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Clemons, Lexington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Stone, Arlington, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kaylor, Camp Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jake Schwartz, PETALUMA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri Lee Duffy, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Ritchey, Bethlehem, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa Neuroth, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Brown, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Montgomery, Monona, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—hermine Bogin, magnolia, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Reid, Chester, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilber Smitz, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Gingrich- Philbrook, Makanda, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Stefanoff, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethan Noto, auburn, CA

The airwaves belong to the public and broadcasters use those airwaves by our consent and therefore the public
needs to know who is spending money to influence U.S. voters in 2012. I want information about how much
money political campaigns spend on advertising at my local stations. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Rennae Croisant, Chula Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremiah Lynn, Cane Ridge, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billy Wilkinson, daphne, AL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Nero, Glorieta, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Danneman, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry G. Lambert, Asheboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Cullis, Bloomfield Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rod maclean, Reed Point, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vivian Warfield, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Goodwin, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Winn, Kimberton, PA

Could I have your attention, please? This year political ads will swallow up more air time than campaign coverage
on local television newscasts. If for no other reason, the public -- and that includes members of the FCC -- needs to
know who is spending money to influence U.S. voters in 2012 (and subsequently). We need information about
how much money political campaigns spend on advertising at local stations and on broadcast and cable networks.
We need to know who is paying for these ads. And we need for broadcasters to make this information available
online where it can easily be accessed. Broadcasters enjoy free access to our airwaves. In exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online and by fully disclosing the names of the front groups that place political ads as well as the financial
interests that bankroll these commercials. It's just a matter of your taking action that will make our democratic
republic more democratic for ordinary citizens such as I. And for you, too. Thank you.
—Joseph Burgess, Frankfort, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Chapman, buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Diamond, Marina del Rey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Zaharoff, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Kuretz, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolee Egan, The Villages, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Atkinson, Patchogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spring Snuffin, penngrove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William F Thomas, West Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holt Kernodle, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Es Schloss, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William H. Karr, Southfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mitchell, somerset, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Kampa, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Wilder, naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bilfreepress Walker, Evergreen, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellie Meehan, Vero Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Montgomery, Leigh acres, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Edwards, Lancaster, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wyatt Lancaster Meldman-Floch, Birmingham, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maylen Machado, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Scales, Buda, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reed Bertolette, Keaau, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Miller, Talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hannes Brueckner, Palisades, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jody Ellis, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—vicki LoSasso, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Grove, Whitefish, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Jodoin, Cape Coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul & Margaret McGrath, Westerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Schaal, Middleport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Senter, Port Townsend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lee, Wheeling, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Williams, New Canaan, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Stevens, Erie, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Farin, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Salyer, Troy, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martina Proia, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Presly Deen Hollingsworth, Starks, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Currier, Poway, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronda Schuman, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison and Steve Hirsch, Williamsport, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John DuBois, city, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bettie Auble, Citrus Heights, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce H. Browning, Flagstaff, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Pace, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Marble, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Laurent, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D. Fryer, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Wiener, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Espinoza, Trenton, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrzej Witkowski, Walnut Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Amell, Portland,, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dara Nix-Stevenson, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Dunn, Highlands Ranch, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Adams, Marysville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The CofC is suppose to be a politically neutral organization open to ALL businesses. This current CofC is politiclal
zealot for the GOP and have nothing to do with anyone else. The FCC needs to stand up and do it's job, to keep our
broadcasts neutral. All information needs to be made absolutely public, no exceptions. If you are going to
broadcast, then you have to disclose all pertinent information.
—Glenn Ross, Eureka, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Desrosiers, Tamarac, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Schwerdt, Lincoln, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Schneider, Davenport, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Novey, HALLOWELL, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Gurvis, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Woodry, Azusa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna CohenMiller, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Wyckhouse, Moraga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria McGrath, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Neff, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy English, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John M Poklar, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Olsen, aloha, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Fromer, Windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Norden, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nate Jayne, Cheshire, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dyszelski Ph.D., Sun Prairie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Van Grinsven, Appleton, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Carter, Pine Bush, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Miguel Luna, Arcade, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Simmons, talihina, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Lynch, Watchung, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Samuel Schlosser, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kerry McDaniel, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colin Maxwell, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Bacon, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Flotho, West Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Simms, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Bratvold, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam d. Sperry, North hollywood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myles Voigt, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Gore, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Bauers, Davenport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Stauffer, Scotland, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fabio Macchioni, santa fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Siegel, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Boylston, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Dickey, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Riley, Berwick, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Mitchell, Van Nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Strowe, Ramsey, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Easler, Tamarac, FL
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Corporations allowed to misinform voters is a terrible unimaginable crime against democracy. You must be the
referee. Require full disclosure of who is funding these ads. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—David, Belmar, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Heleman, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John L. Clark, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr George W Traub, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Pauken, aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Doane, Petaluma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Lubin, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Barker, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B W. Jaster, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Clark, Newbury Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Young, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mauro Montoya, Albuquerque, NM

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Kiehl, Reidsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kennith Osborne, Johnson City, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Koral, CHICAGO, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather-Lyn Haley, Worcester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Anderson, winston salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Hampson, St. Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andre Goree, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Dean Janssen, Murrieta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Swanson, South St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don M Young, austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas McCullough, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Anderson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elliott Saille, Cascade, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Moore, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gwendolyn Y Claassen, North Newton, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Skaley, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Stender, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Burke, Blandon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Warren, Glendale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Koch, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa S Matthews, Madison, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Lee, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Pool, westminster, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerald Hawhee, Cantril, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Gould, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Rosenthal, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Ferster, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lana Wilson, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick A. Stamp, Wheeling, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Brodeur, Dennis, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Weingartner, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Crothers, Chillicothe, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Rodriguez, Globe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Brudeseth, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012 and for whom they are doing it.
It's a sham to call this a democracy if we don't know what's going on and can therefore do nothing to counter or
create it. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Jamie Winn, oceanside, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Pinkham, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dickey, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Buchalter, NORTH BELLMORE, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Mccann, Seattle, WA

Let the people know whose voice is being heard in these political attack ads.. It is harmful to our democracy if we
don't know. The public needs to know who is spending money to influence U.S. voters in 2012. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Ingham, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Markon, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—gary m Celima, Bernville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Martin, Enid, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Slater, Clearfield, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J D. Griggs, Hawaii National Park, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Troiano, SUGAR LAND, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin C Selby, Branchville, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Monroe Township, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Scott, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Further, if a broadcaster donates a disproportionate amount of their air time to promote one party, the FCC should
require them to offer Equal Time at no charge to the other party and disclose the estimated donation the broadcaster
has made to each party in free air time. This includes all airtime, not just commercial airtime.
—Richard Schramm, North Bend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin E. Hulbert, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Moody, South Burlington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brendan Gallivan, Bristol, VT

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Taplin, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Wilson, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn, Lakewood, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Sundby, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Quiring, clovis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Evans, lyndonville, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecilia Sterling, Kingsville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Hauck, Largo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristen Norton, Placentia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Williamson-Pecori, McKees Rocks, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amber MacPherson, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norbert Quiban, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Anderson, Woodstock, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Teresi, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle McCoy, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Jerry H. Bailey, Florence, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dona Alexis, Greeley, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Behrens, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Exum, Watkinsville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eben English, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman E. Lasko, Omaha, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kb, Cheektowaga, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Adams, Merced, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Pedersen, Dunedin, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail McMullen, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Christopher, Clayton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Levine, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lemieux, Newfields, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Louttit, Candler, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Waddell, Topeka, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mahan, west Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Vickers, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hannah L Banks, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra L Lawrence, kerrville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Haynes, Vinton, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mullen, Gloucester, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Thibeau, Lee, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Fox, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Leopolld, Colchester, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luke Stigall, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Abuelo, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Sousa, brooks, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daphne Kapolka, Salinas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Staff, Georgetown, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Avril Suckow, Seabrook, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Adams, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta LaFrance, San Leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Gorman, Quincy, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Rhodes, Simpsonville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hager, Mansfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Closson, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Conviser, Fallbrook, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Heald, Pleasant Hill, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Zaslow, North Salem, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Denison, North Plains, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Keeney, Warren, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvie Horvath, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Lee, Fair Lawn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Sheetz, North Richland Hills, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent De Stefano, Pasadena, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Ballard, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Berg, eau claire, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Klette, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emil Reisman, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Henrickson, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Simons, Oak Park, IL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Dampier, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Miller, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Barton, Magnolia, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Groundwater, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Wolfe, Pepperell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hawkins, Sunrise, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Taylor, Cape May Court House, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Without
providing accountability for these explosive ads ads, broadcasters have not served us, but rather the interests that
benefit from secrecy. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Pebbles Trippet, Albion, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt B. Kojm, Amherst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Plasters, diamondhead, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason D, Hanover, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lara Sucharski, Orlando, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Let's get some transparency going so that it's easier for Joe Public to separate the facts from the fiction.
—Mary Bowden, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Deal, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Saufley, Newberg, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Campbell, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Stratman, Port Townsend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy D Anderson, Plano, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Leach, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Day, Gilbert, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jervey Tervalon, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Drumm, Eau Claire, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—dianna Maffeo-Wilson, jupiter, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna Dembska, Camden, ME

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Bennett, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim rankin, Concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyria Joyner, Wimauma, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas C. Daniels, Ocean Springs, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Miller, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Melcher, New Orleans, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rex Jones, Broken Arrow, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oscar Ruiz, miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Gaynor, Bath, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ranney, Battlefield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Yoshida, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Hill, Buffalo Grove, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Since most of the ads are "attack ads" perpetrating lies and innuendoes, the public should be able to find out who is
producing them.
—Lynda Hendrell, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Quilty, Moline, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Henry, LAND O LAKES, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Knowlton, Porter, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Sheldon, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Joy, Rockport, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Adkison, Jack, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Gricevich, Edwardsville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James McMahon, La Porte, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlene Nash, chattanooga, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Szymanski, Brick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Twaddle, Columbia, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Doran, Fort Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Sweet, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Collins, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Margeson, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Matlock, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessie Rosenthal, Albany, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Morgan Clark, South Orange, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Huntington, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Beherns, Wayzata, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Econopouly, Carrboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gardner, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Erickson, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—York Quillen, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. We want information about
how much money political campaigns spend on advertising at our local stations.We want to know who is paying
for these ads. And we want broadcasters to make this information available online where it can be easily accessed.
—John and Mary Sevanick, Clinton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Fullmer, Aspen, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Greene, saarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Walter, Minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathryn Carlson, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Freitas, Key West, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Noble, Edmonds, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Wolf, Winnetka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Kolbe, Hudson, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zoe Whitney, Oswego, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Tsitsivas, Dana Point, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Campos, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonardo Nunez, lompoc, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Jerinic, Acton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosalie Pelch, Beulah, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Widuch, Elmhurst, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hari S. Khalsa, Santa Cruz, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meredith Bradford, truro, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Robinson, Ypsilanti, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Angus, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James T Elder Jr, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Lohr, charleston, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy King, Puyallup, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Hartleben, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amber Day, providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Seaton, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Hansen, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Wilhelm, Eastport, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Tompkins, Idaho Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Hesting, Owasso, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Quadros, Fremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ella Hartenian, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Sandvig, Monroe, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Hill, Eagle, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Reinholt, PORTLAND, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Isenberg, Anaheim, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Miles, Susanville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Thompson, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hal Bundy, Ottawa, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vasuki Nag, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joy Breese, Park Forest, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Weinberg, Burbank, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne O'Brien, Hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Byron D. Cone Jr., Valrico, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Freeman, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Grout, Stamford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony J. Razel, East Hampton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Brown, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Black, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David N. Krueger, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Lai, Wilmette, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Amy, Edmonds, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Kenny, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Randolph, Bolton, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne O'Brien, Hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Miller, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scarlet L. Kinney, Surry, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Davy, Kensington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Myers, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Richard Strader, Charles Town, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene St. Martin, Mount Vernon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed by me or by
groups that will be able to make it more widely available. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Mary White, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know exactly who is paying
for these ads. And I want broadcasters to make this information available online, where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merrill Cole, Macomb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Davey, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Hamrick, Ruston, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zane Evans, Golden, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitch Sandlin, chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Pearson, wales, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Lee Kearns, East Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Maloney, city, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob and Mary Place, Westerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Cader, St. Paul, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Lindh, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Pratt, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Conway, Moodus, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marta Daniels, Chester, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John G. Gibbs, Park Rapids, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audrey Faulkner, Fort Collins, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Bullard, Potsdam, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Breeden, Sullivan, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gardener, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael L. Bynum, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis J Petrillo, West Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Paradis, Peabody, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David A. Lawrence, Morris Plains, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judi Sklute, princeton jct, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Montalvo, MCALLEN, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holden Smith, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—e Tayloer, Flint, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
WE NEED TO KNOW!
—Marolyn Caldwell, Manhattan, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walt Seely, Riverview, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathaniel Haack, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Sim, Lyndeborough, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Stovall, Clarkston, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—VirginIa Walsh, Bethpage, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Theeman, Broomfield, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—nathan Barto, west des moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Spar, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Black, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—King Williams, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Hinkley, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Joe Greene, Burnsville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Oberg, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Verhelst, Glendale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Gooderham, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MaryOlive Stone, Westfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie L. Bickett, North Mankato, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica McGeary, Hoboken, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter O’Grady, Richfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Francis, Moorpark, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Miller, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Lawrence, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Kormendi, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Alexandre, Thornton, CO
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